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Demographics

students

11,105Total Enrolled: 

Circulation:4,500 

Faculty: 988
BOG Student Data Course Files As of 2009 

University Personnel-Payroll-

Budget system and BOG Employment 

Report As of 2009 

Female: 58% (6,446)
Male: 42% (4,659)

Percent By Gender:

Asian:             2.1%         (237)
African American:   5.1%         (568)
Hispanic:          13.2%       (1,469)
Native American:    .9%         (94)
Non-resident alien:  1.6%        (177)
White:                      76.5%      (8,493)
Not Reported:         .6%          (67)Not Reported:         .6%          (67)

Percent By Ethnicity:

Percent By Age:

less than 20: 28%
20 to 24: 48% 
25 to 29: 11%
30 to 34: 4%
35 to 39: 3%
40 or Greater: 6%



Guidelines

About EN: 
Eagle News is a tabloid size (11” x 17”) Eagle News is a tabloid size (11” x 17”) 
newspaper with half inch margins and a 
printable page is of 10” x 16”. We publish 
weekly during the fall and spring semester and 
monthly during the summer. We also print 
special editions like the Orientation Issue and 
Welcome Back Issue.

When:When:
Eagle News is a weekly paper that publishes 
every Wednesday.
Deadlines: All signed contracts and artwork are 
due ONE week prior to first run date.
Contract: A simple contract is needed to secure Contract: A simple contract is needed to secure 
your space and guarantee payment of 
advertisement.

Artwork: 
Artwork for ads should be submitted via Artwork for ads should be submitted via 
e-mail to adsales@eaglenews.org. The following 
file formats are acceptable: pdf (Adobe 
Acrobat), psd (Photoshop), .jpg, .tiff, and .indd 
(InDesign) Word, Powerpoint and other 
desktop publishing are NOT accepted.

Ad Design: 
Eagle News offers free ad and graphic design Eagle News offers free ad and graphic design 
for customers who require assistance. All 
artwork and materials for ad design must be 
submitted TWO weeks prior to run date. 

Payment Terms: 
Are 2/10 net 30. Payments received after the Are 2/10 net 30. Payments received after the 
due date will incur a $5.00 late fee. All invoices 
will be mailed on the date of the first run. 
Eagle News charges a $25 fee for any returned 
checks for advertising payments. Please make 
check or money order payable to: FGCU- 
Eagle News , 10501 FGCU Blvd. S. Mod. 4, Rm 
15. Fort Myers, FL 3965. Payment by Visa, 15. Fort Myers, FL 3965. Payment by Visa, 
Mastercard, American Express and Discover 
are also accepted.

Alcohol Policy: 
Eagle News accepts advertisements that 
include information about the consumption of 
beer, wine, and liquor at local establishments if 
they conform to the following guidelines:
1. Advertisement may not promote under age 1. Advertisement may not promote under age 
or otherwise illegal consumption of alcohol.
2. Advertisement may not promote: binge 2. Advertisement may not promote: binge 
drinking, all you can drink events, or any other 
advertisement that emphasizes on quantity or 
frequency of use of alcohol. “Ladies Nights” 
and similar events are allowed to be promoted 
in the newspaper only if the discount is applied 
to food or entry price, not drinks.
3. Consumption of alcohol may not be the 3. Consumption of alcohol may not be the 
primary focus of the advertisement.
4. Advertisements may not promote drink 
specials or discounts that are only applied to 
FGCU students.
5. No photo or other art will be allowed that 5. No photo or other art will be allowed that 
depicts over consumption, misuse of alcohol or 
otherwise degrades students.
6. Establishment must provide a safe and 6. Establishment must provide a safe and 
responsible experience for students. Eagle News 
will accept advertisements from national beer, 
wine, and liquor distributors and brands if they 
conform to the following guidelines:
1. Advertisement must promote a product, not 
consumption. 
2. Advertisement must include promotion for 2. Advertisement must include promotion for 
responsible drinking and/or anti-drinking and 
driving.
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