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Campus Depts. & Orgs. Display Ad Rates
Open rate (Non-contract)		  $5.68
150-350 ci contract			   $5.30
351-550 ci contract 			   $5.09
551-750 ci contract			   $4.88
751-1000 ci contract			   $4.67
1000+ ci contact			   $4.44

Local Display Ad Rates
Open Rate (Non-contract)		  $6.99
150-350 ci contract			   $6.28
351-550 ci contract			   $6.05
551-750 ci contract			   $5.84
751-1000 ci contract			   $5.61
1000+ ci contract 			   $5.41
		 Regional Display Ad Rates
Open rate (Non-contract)		  $8.71
150-350 ci contract			   $8.00
351-550 ci contract			   $7.77
551-750 ci contract			   $7.55
751-1000 ci contract			   $7.32
1000+ ci contract			   $7.00

National Display Ad Rates

Open rate (Non-contract) 		  $10.59
500-1000 ci contract 			   $9.70
1001-2000 ci contract			  $9.04
2001+ci contract			   $8.26

Classified Display Rates:

Because of guaranteed placement and high 
readership, display ads on the Indiana Statesman 
classified pages are $1 per column inch more 
than display ads on other pages.

Display Advertising Rates
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Publication Schedule 2010-2011

Special Issues 
and Promotions

Important Dates

Indiana Statesman
Publication Dates 2010-2011

Deadlines
Advertising space            
and copy reservation
deadlines for regular
issues of the Indiana 
Statesman are:

Monday Issues:
3pm Thursday

Wednesday Issues:
3pm Monday

Friday Issues:
3pm Wednesday

For ads that require a 
proof or that contain 
color, one additional 

business day should be 
added to the dealine.

Earlier deadlines are 
in effect for special 

sections.Please contact 
the Statesman for 

these dates.

Fall Classes Begin: Aug. 25
Labor Day: Sept. 6
Homecoming: Oct. 9
Fall Break: Oct. 15
Thanksgiving Break: Nov. 24-28
Fall Finals: Dec. 14-17
Fall Commencement: Dec. 18
Spring Classes Begin: Jan. 10
M.L.K Jr. Day: Jan. 17
Spring Break: March 7-11
Spring Finals: May 2-6
Spring Commencement: May 7

Back to School: Aug. 20
First Day of Classes/Tradition: Aug.25
Homecoming Issues: Oct. 4, 6, 8
ISU Living Guide: Oct. 25
Basketball Preview Tabloid: Nov. 12
Study Week Game Book: Dec. 6
Fall Commencement Tabloid: Dec. 10
Welcome Back: Jan. 12
Valentine’s Issue: Feb. 14
ISU Living Guide 2: March 28
Basketball Tourney Preview: TBA
ISU Living Guide 3: April 18
Study Week Game Book: April 25
Spring Graduation Guide: Spril 29
New Student Orientation: TBA
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Advertising in Color

B & WFull

How well an ad performs is strongly affected by color.

Spot

One Color + Black
(Spot color) $70

Color ads have 
a greater impact 
than black and 
white ads!

Two or more 
colors + black
(full color) $160

Spot Color
magenta, cyan, 
yellow, shamrock 
green, royal blue, 
cherry red, or 
orange.

Research has 
shown that full 
color ads attain 
62% higher 
retention than 
black and white 
ads and 40% 
higher than two 
color ads.
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Buy 1 front page ad for 

$250
Volume Discounts Available!
Buy 3 consecutive front page ads for 

$600
Save $150!

Buy 12 consecutive front page ads 

$2000
Save $1000!

5% prepay 
discount applies

Front Page Advertising

NEW!The Indiana Statesman is 
now offering front page 
advertising!

•	 Front page!
•	 Full color included!
•	  Only guaranteed 
     

First come

first served!

for

     placement offered!
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Inserts

Pre-printed Inserts:

The Indiana Statesman offers its advertisers the 
opportunity to place preprinted inserts within its issues.

		  Full circulation of 4,000 at all times is 
		  required.
		
	         		 Open rate	
			   $70/K - $280 per issue

			   Volume Discounts 
			   (12 month contract)
			   10-19 inserts per year		
			   $60/K - $240 per issue

			   20+ inserts per year		
			   $50/K - $200 per issue

		  To be accepted, a copy of each insert must be 
		  submitted to the Student Ad Manager for approval two 		
                      weeks prior to scheduled insertions.

		  Once approved, preprinted inserts must 
			   be shipped directly to the printer:

Tribune-Star Publishing
4675 E. Margaret Ave.
Terre Haute, IN 47803
Phone: 812.231.4269
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Indiana Statesman Online Advertising 
and Classified Advertising

Online Advertising Rates
Top Full Banner
468 X 60 pixels
1 Month           $100
3 Months          $275
6 Months          $500
12 Months        $900

Bottom Full Banner
468 X 60 pixels
1 Month          $100
3 Months        $225
6 Months        $400
12 Months      $700

Right and Left
Vertical Banner
120 X 240 pixels
1 Month         $100
3 Months       $225
6 Months       $400
12 Months     $700

Online advertising is an opportu-
nity for 24/7 world wide exposure at 
indianastatesman.com! It is a great 
place to hook up with current and 
prospective students, alumni, 
faculty, staff, and unlimited audience 
of online readers.

Extend your reach! Get your information
on the web, read by the ISU community and 
beyond!

Classified Advertising Rates
Business Ads- $7.00
One Liner ad for one issue

Business Freq. Discount- $6.00 per issue
Same Liner ad without changes in three or more 
consecutive issues

ISU Organization- $5.00 per issue
ISU Organization and Departments

*Rates are the first 20 words. Add 15¢ for each 
extra word. All classified ads MUST be prepaid.

Extras
Type accents:

-Bold Type or 
Underlined words- 10¢
per word.

-Headlines with liner
ads:
10-point bold- 25¢
per cent
12-point bold-50¢
per line

-Border- $1 per issue

-Big Greek Letters or crest
with liner ad $1 for 3 letters 
or one crest per issue

Reverse text white with 
black back-$4 per issue.

Online
(flat-rate-web only 
features)
Animated icon
$2.00

Spotlight/Featured ad 
$2.00

Colored background
$1.00

Colored type-$1.00

Link to your website
$1.00

Google map
$1.00

Youtube video
$1.00

•	  Food & Spirits Guide
•	  Service Guide
•	  Living Guide

List your establishment in any of these directions for 
only $20 per month



College Media Facts

82% of students have read their weekly campus newspa-
per in the past three months.

3.2 students is the average pass-along readership for a 
single copy of the student newspaper

73% of students read the advertisements in their school 
newspaper.

79% of students have been motivated to take some sort of 
action by an article or advertisement.

78% of students use coupons or promo codes at least 
some of the time.

65% of students interviewed answered the campus news-
paper’s advertising content is relevant to the stu-
dents, faculty and staff.

82% of all faculty have read the campus newspaper within 
the past three months.

62% of faculty members read the advertisements in the 
school newspaper.

ALLOY MEDIA + MARKETING/MORI RESEARCH COLLEGE NEWSPAPER AUDIENCE STUDY
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How We Can Accept Ads:

Advertisers can submit ads to the 
Indiana Statesman and indianastates-
man.com in several ways. Ads can be 
submitted on jump drive, zip disk, or 
as a camera ready proof by e-mail to: 
ISU-statesmanads@mail.indstate.edu

Ads submitted on disk or electronically 
must be received in a format compat-
ible with Indiana Statesman and Indi-
ana Statesman and indianastatesman.
com software and Macintosh computer 
equipment. All ads submitted on disk 
and electronically must be accompa-
nied by fonts and artwork.

Compatible file extensions include 
TIFF, PSD, JPEG, GIFF, and EPS.

Get to Know Us:

The Indiana Statesman is conceived 
and managed by Indiana State Uni-
versity students, who gain practical 
experience as writers, editors, pho-
tographers, designers, and adver-
tising salespersons. The students 
make all final decisions in regard to 
editorial and advertising content and 
design.

The Indiana Statesman is published 
nearly 100 times each academic 
year: Mondays, Wednesdays, and 
Fridays during the fall and spring se-
mesters. The Statesman is distributed 
free to over 100 locations on and off 
campus. During the fall and spring 
semesters, 5,000 copies of each 
Statesman issue are distributed.

Know the Facts:

Students and Faculty are reading their 
campus newspaper regularly!

•	 64% of students report reading their 
school newspaper in the past seven 
days, and 52% say they have read 
the most recent issue published of 
their school’s newspaper.

•	 60% of faculty and staff report read-
ing their school newspaper in the 
past seven days, and 46% say they 
have read the most recent issue pub-
lished of their school’s newspaper.

•	 Other newspapers do not reach 
college students like their school 
newspaper can:

Local newspaper	 35% weekly
New York Times		 12% weekly
USA Today		  8% weekly
Wall Street Journal	 5% weekly
*This information was provided by The College Newspaper Readership 
Survey conducted by MORI Research, in partnership with Alloy Media 
+ Marketing.

•	 A staggering 90% of readers of 
print college newspapers reported 
doing so for local and campus news, 
underscoring the value that readers 
place on the local content provided 
by their college newspapers.

*COLLEGE PUBLISHER released this information from The College 
Newspaper Readership Survey.

Indiana Statesman Special Options
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Advertising Acceptance Policies:
The Student Advertising Manager makes the final decisions 
concerning acceptablility of all advertising. 

The Indiana Statesman and indianastatesman.com may 
reject advertising for any reason.

The failure to insert any ad shall not be considered a breach 
of any agreement, nor is the Indiana Statesman and indi-
anastatesman.com liable for failure to insert any ad.

Ads must contain recognizable sponsership.

The advertiser (or its agency) agrees to assume liability for 
all content of all ads printed and all claims made against the
Indiana Statesman and indianastatesman.com on said ad-
vertising content.

The Indiana Statesman reserves the right to place a border 
on all ads and will not publish ads upside down, sideways, 
or in any other manner not in keeping with traditional pub-
lication design.

Corrections: The Indiana Statesman and indianastatesman.
com assume no responsibility for any error the publications 
did not cause. For errors they do cause, the publications are 
responsible for correcting and crediting only the portion of 
ad space in which the error occured, based on the publica-
tions’ discretion.

Publications are only responsible for the first incorrect 
insertion of an ad.

The Indiana Statesman and indianastatesman.com will not 
be bound by any agreements, promises, waivers, under-
standings or conditions not contained in this rate card or in 
a signed contract. We will not knowingly accept advertising 
determined to be illegal.

Credit Policies:
The Indiana Statesman and indianastatesman.com extend 
credit as their option.

For the first ad insertion, a new advertiser must pay in 
advance (cash with copy), which earns a 5% discount. 
After the first ad, the advertiser can continue to earn a 5% 
discount by prepaying for ads.

Pre-payment is defined as: payment received before a 
scheduled ad runs.  Any pre-payment agreement not 
fulfilled by the advertiser will be billed at the advertiser’s 
prevailing rate.

Accounts 60 or more days past due may be required to 
prepay for any future ads without the 5% discount, until the 
past-due amount is paid in full.

If past-due accounts are not paid the advertiser may be 
placed in collections.

Accounts that, in the opinion of the Indiana Statesman and 
indianastatesman.com are seriously past due may be pre-
vented from advertising until their balance is paid in full.

Accounts with previous delinquencies may be required to 
pre-pay for future ads without the 5% discount until, in the 
opinion of the Indiana Statesman and indianastatesman.
com, creditworthiness has been re-established.

Indiana Statesman Policies
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