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THE STATE NEWS CAN

PUT YOU IN THE HANDS OF...
over 46,600 READERS EVERY DAY

NEED MORE REASONS 
TO ADVERTISE IN 
OUR DAILY PAPER? 

More than 41,000 Michigan State stu-
dents are from out of town and The State 
News is their first and closest source of 
information. They look to our paper for
sports, local news, entertainment and 
campus resources.

As shown below by our distribution map,
with more than 265 drop-off locations, 
we are everywhere they are. We are in
the classroom, at the bus stop and in 
their dorms. 

More than 15,000 students live on cam-
pus. That makes Michigan State the larg-
est single campus housing system in the
nation. Not only do these students call
campus home, but about 64% of them
do not have their own transportation. If
that's not a captive audience, what is?

Tragon Research, Inc . 2003
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24,000 COPIES DELIVERED MONDAY THROUGH FRIDAY AT MORE THAN 265 LOCATIONS.

LOOKING FOR OTHER WAYS TO REACH MSU STUDENTS?

DID YOU KNOW...
• 66% of MSU community are undergraduates
• 91% of undergraduates read TSN
• 53% of students live on campus 
• 87% of students living on campus read TSN
The MSU Marketing study is exclusively property of The State News. Information may not be reproduced  
without the express written consent of The State News  - Tragon Research, Inc . 2003

85%
OF THE 

MSU COMMUNITY

READ TSN

WITHIN THIS 

PAST WEEK.

We are everywhere students 

are through AdRax, mobile, 

web sponsorships, and post-its

AdRax
It’s hard to ignore these large process

color ads above the newspaper bins 

where students pick up the paper. They 

are in the busiest lecture halls where

more than 400 students are in a single 

class, as well as the largest dorms 

where as many as 2,400 students live. 

Whether or not students are picking 

up the paper, they are exposed to your 

ad and, at the end of the day, when the 

papers are gone, you are still getting

exposure.

Mobile
Students are no longer waiting to get 

answers; they are logging on and find-

ing them right on their phones along 

with puzzles and games. Mobile ad-

vertising puts you right in the hands of

these students.

Online Sponsorship
Want students to see your ad on a 

daily basis? Become an email spon-

sor; these daily emails are sent out to 

subscribers informing them of the lat-

est breaking news. Press conferences,

interviews and more can be found in 

the videos at statenews.com. Become a

video sponsor to get your brand on the 

home page. 

Post-Its
Starting this fall, Post-it ads will be 

added to our advertising mix, giving

you, our advertisers front-page expo-

sure for the first time. Ads are process

color and placed above the fold draw-

ing the eye into the ad as soon as the 

paper is picked up.

Advertising Office
Phone: 517.432.3010
Fax: 517.432.3015
www.statenews.com
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THE MSU COMMUNITY

COLLECTIVELY GENERATES...
over $12 MILLION PER MONTH 
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THERE’S NO PLACE LIKE HOME
Students follow many yellow brick roads to fi nd MSU, E.L. housing
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NOVEMBER 2010
HOMECOMING PROMOTION – OCT 15 

Saturday for the big game and make

sure fans have everything they need

for tailgating.  

Space Deadline:  Sep 20

FALL HOUSING GUIDE – TBD
Students are actively looking for 

places to live next year and The State

News is here to show them all of their 

options and services available for

moving in.  

Space Deadline: Sep 22
 
DINING GUIDE – OCT 27 
Who’s hungry? Everybody is look-

ing for something to eat. This handy

6.5’’ x 10.5’’ publication features full

menus, information on delivery and 

store services and hours. 

Space Deadline: Oct 5

DID YOU KNOW...

The MSU Marketing study is exclusively property of The State News. Information may not be reproduced  
without the express written consent of The State News -  *Alloy Marketing + Media, MORI Research, 2010

28%
MAKE MORE

PER MONTH

THIS YEAR

Retail
Late copy will be assessed a $25 fee. 

Publication Day Deadline

Monday Wednesday 3:00 p.m.

Tuesday Thursday 3:00 p.m.

Wednesday

Thursday Monday 3:00 p.m.

Tuesday 3:00 p.m.

Classified
Display Deadline for classified
advertising is 3:00 p.m., 3 days prior.

Liner Deadline is 2:00 p.m., 
one working day prior to publication.

DAILY DEADLINES



PUBLICATION DAYS
PUBLICATION       NON-PUBLICATION
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DECEMBER 2010

MORE THAN

81% OF READERS HAVE...
over $50 IN DISPOSABLE INCOME
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Tragon Research, Inc . 2003

92%
DINING OUT WAS

THEIR MOST

COMMON 

PURCHASE

Retail
Late copy will be assessed a $25 fee. 

Publication Day Deadline

Monday Wednesday 3:00 p.m.

Tuesday Thursday 3:00 p.m.

Wednesday

Thursday Monday 3:00 p.m.

Tuesday 3:00 p.m.

Classified
Display Deadline for classified
advertising is 3:00 p.m., 3 days prior. 

Liner Deadline is 2:00 p.m., 
one working day prior to publication.

DAILY DEADLINES
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FEBRUARY 2011
HOLIDAY SHOPPING GUIDE – DEC 1 

with holiday sales, meal specials, or 
last minute holiday gifts before head-
ing home for the break.

Space Deadline: Nov 16

FINALS SURVIVAL GUIDE – DEC 13
Our most popular single issue of the 
semester. This tabloid-style publica-
tion is full of Sudokus®, crosswords,
the dot game, word searches and
many new games. This serves as a
chance to reach students looking for
a break from the stress of finals.

Space Deadline: Dec 1

MLK – JAN 14
Special section dedicated to the 
memory of Martin Luther King, Jr.
Show your support of the community
and the message that Martin Luther 

King Jr. worked so hard to spread.

Space Deadline: Dec 7

SPRING HOUSING GUIDE – TBD
With summer just around the corner, 
students are looking to finalize their 
housing plans for next year. Special 
section of the paper with editorial 
content dedicated to housing for 
students.

Space Deadline: Feb 8

SPRING BREAK GUIDE – FEB 1
Whether planning a trip or preparing to
go, students are here for the best deals
in town. Perfect section for special
deals and coupons. Students are read-
ing these pages solely for their ads. 
They’re seeking out your advertise-
ments and specials for Spring Break.

Space Deadline: Jan 20

VALENTINE’S DAY GUIDE – FEB 8
This section offers gift ideas for both 

guys and gals as well as special occasion 

dinner packages. Publishes just before 

Valentine’s Day, giving you the oppor-

tunity to reach the last minute guys and 

save them from forgetting another Val-

entine’s Day.

Space Deadline: Jan 26 
 
SUMMER EMPLOYMENT – FEB 16
It may be February, but students are
looking to line up their plans for the
summer. Make sure you are not for-
gotten! Special classified page solely 
dedicated to summer jobs and intern-
ships. This allows for a very targeted 
audience and extremely high exposure
among that audience.

Space Deadline: Feb 8

DID YOU KNOW...
 92% of the student population reported dining out as their most 

   common monthly purchase.

   transactions as well as the highest amount of monthly spending.

The MSU Marketing study is exclusively property of The State News. Information may not be reproduced 
without the express written consent of the State News -  *Alloy Marketing + Media, MORI Research, 2010
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MARCH 2011

EACH YEAR

MSU WELCOMES...
over 10,000 FRESHMEN

Advertising Office: 517.432.3010 | Fax: 517.432.3015 | www.statenews.com
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Retail
Late copy will be assessed a $25 fee. 

Publication Day Deadline

Monday Wednesday 3:00 p.m.

Tuesday Thursday 3:00 p.m.

Wednesday

Thursday Monday 3:00 p.m.

Tuesday 3:00 p.m.

Classified
Display Deadline for classified 
advertising is 3:00 p.m., 3 days prior.

Liner Deadline is 2:00 p.m.,
one working day prior to publication.

DAILY DEADLINES
in the bucket

Michigan State University’s independent voice |chigan Stat www.statenews.com | East Lansing, Mich. | Friday, April 30, 2010April 30, 2010

Start 
a food fi ght 

in the cafeteria

Canoe 
down the

Red Cedar

Take a 
picture with

Sparty

Walk to
the Capitol

Eat ice 
cream 

from the 
Dairy 
Store

See an 
MSU national 
championship

Paint
the Rock

Be a 
fan in the

Izzone

Feed 
the ducks

Bike 
across 

campus

Graduate

Another drop

NCAA® BRACKETS – MARCH 14
Ad spots available surrounding the

full-page tournament bracket. These

spreads get taken out of the paper

and put up on walls everywhere. The 

tournament lasts about a month, giv-

ing advertisers essentially a month of

exposure! 

Space Deadline: Feb 22

GRAD GUIDE – APRIL 29
Special section of the paper contain-

ing ads and editorial content focusing 

on topics that graduating seniors are 

faced with in the real world. This sec-

tion is also distributed during gradu-

ation, offering even greater exposure

for advertisers.

Space Deadline: April 14

FINALS SURVIVAL GUIDE – MAY 2
It’s that time again! Our most popular 

single issue of the semester. This tab-

loid-style publication is full of Sudo-

kus®, crosswords, the dot game, word

searches, and many new games. This 

serves as a chance to reach students 

looking for a break from the stress of

finals.

Space Deadline: April 19
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80%
OF STUDENTS

HAVE A 

SAVINGS 

ACCOUNT
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WORLDWIDE

STATENEWS.COM GENERATES...

JULY 2011

JUNE 2011

over 5.3 MILLION PAGE VIEWS A YEAR
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Questions raised about downtown project
MSU’s tuition
increase 3rd 
highest among
Big Ten schools

U N I V E R S I T Y S T U D E N T S

C A M P U S

1B is gaining

popularity among 

students

1C and tricks and

start out the

2009-10 school

year on the right 

foot

1D
draws large 

crowds to local 

theaters

1E is ready to

go following a 

9-win season in

2008.

By Kayla Habermehl 
THE STATE NEWS

ost said.
ibution came after
the Federal Tran-

ation Office of Civ-fi
though MSU had
e required number
weren’t distributed

current standards,
Hudson, director 
ce Center for Per-
sabilities (RCPD) 
to the audit, MSU 

ore accessible park-
ily used areas and
remote areas, Hud-

son said.
MSU also is working to remove

on-street parking, including hand-
icap spaces, because of safety. The 
accessible spaces will be moved to 
locations that will allow the saf-
est route of travel, which might
not always be the closest, Troost
said.

“In any place where we’re hav-
ing an impact on barrier-free park-
ing, we’re relocating them to a
safe place,” Troost said. “Our goal
is to look at the campus fabric and
find the safest route instead of the fifi

shortest route.”
Gerhardt uses a powered 

wheelchair, so distance isn’t 
as much of an issue.

“If it’s further away but eas-
ier to get to, I would vote for 
that option,” he said.

According to the Americans 
with Disabilities Act, one in
every eight handicapped spac-
es in a lot must be van accessi-
ble. These spaces have a wid-
er, 96-inch striped access aisle 

See HANDICAP on page 2A

By Kayla Habermehl
THE STATE NEWS

It’s a competition no one wants
to win: Which Big Ten universi-
ty has the highest tuition? And 
which one had the biggest tuition ww
increase for the 2009-10 year?
MSU has the sixth highest tuition
in the Big Ten and the third larg-
est tuition increase for 2009-10. A 
resident MSU freshman will pay 
about $10,800 in tuition for 2009-
10, an increase of about 5.2 per-
cent, according to information 
from MSU.

At the high end of the spec-
trum is Northwestern Universi-
ty, costing undergraduates about 
$38,000 in tuition. Northwestern
is the only private institution in
the Big Ten.

The lowest tuition increase of 
the Big Ten is the University of 
Iowa, where an in-state fresh-
man will pay about $6,800 for
2009-10.

Despite the differences in the 
universities, all but one raised 
tuition for the 2009-10 year.

The exception was Ohio State 
University, which held its tuition
at the 2006-07 levels. Tuition for
an in-state freshman at Ohio State 
will be about $8,400.

The 2009-10 year is the third in 
a row Ohio State has been able to
freeze tuition and the fi rst time fi
tuition has remained the same 
for more than two years since 
1955, Ohio State spokesman Jim 
Lynch said.

“We have a governor here in
Ohio and a Legislature that tru-
ly believes the future growth of 
Ohio will be through public colleg-
es and universities, so they have
provided an increasing amount 
of state funding to help universi-
ties keep their tuition fl at,” Lynch fl
said. “They know that universities
and colleges can be an econom-
ic engine for the growth of Ohio. 
Parents and students seem to be

See WELCOME on page 2A

See CITY CENTER on page 2A

By Kate Jacobson
THE STATE NEWS

A
n East Lansing development company is 
trying to anchor its fi nancing for a down-fi
town development after facing a summer 
of turbulent economic waters. 

City Center II is a $116.4 million mixed-use downtown 
development slated for the corner of Abbot Road and
Grand River and Evergreen avenues.

The project’s developer, Strathmore Development Com-
pany, has had four extensions to secure fi nancing since fi
October 2008. It will need to present a fi nancial plan to fi
East Lansing City Council before Sept. 31 when its exten-
sion runs out. The company has faced significant prob-fi
lems with this project’s taxes and financing in additionfifi

to struggles with other devel-
opments in Michigan and the
country.

On June 15, the East Lansing 
City Council voted to approve a
fourth extension for the devel-
oper to fi nish securing funds. At fi
the time, Strathmore President
Scott Chappelle said the com-
pany was pursuing $28 million
in fi nancing backed by eitherfifi
a loan from the U.S. Depart-
ment of Housing or Urban
Development or $26 million
with New Markets Tax Credit 
Program and traditional bank 
fi nancing.fi

Chappelle said because of the
financial markets, he had been fi
unable to secure those funds.
Both Chappelle and city offi-fi
cials were confi dent the com-fi
pany could produce the funds 
in time for a fall 2009 ground
breaking. 

Strathmore and the city had 
acquired all the properties on 
the land needed for the proj-
ect site and were just waiting 
for the fi nancing to fall intofi
place.

City Manager Ted Staton said
in a June interview he felt by 
the time actual construction

By Megan Hart
THE STATE NEWS

University officials and Eastfi
Lansing police are expecting
a smooth fall welcome when
students return to campus this
weekend.

Instead of arriving a week
before classes begin, as in pre-
vious years, this year’s MSU
freshmen will have three days
on campus before classes. The
change was made because of
concerns about student health
and safety, Provost Kim Wilcox
said at a Sept. 23 2008 MSU Aca-
demic Council meeting.

Wilcox said at the meeting
many people in the MSU com-
munity saw Welcome Week as
a weeklong party, promoting 
the wrong kind of transition
for freshmen.

Associate Provost for Under-
graduate Education Doug Estry
said student safety was one
of the factors motivating the
change, along with aligning the
MSU academic calendar with
those of other institutions.

“We would be very remiss

Welcome
to the new
State News.

This sum-
mer, your 
campus news 
source has 
undergone a 
few chang-

es to ensure we’re here to serve 
you in the best way possible. 

You can expect the same two-
section S’News you’re used to 
on Mondays and Fridays, when
we’ll be giving you an extra sec-
tion to cover what MSU loves
best — Spartans sports. Pick 
up the paper on those days for 
all the coverage you need.

On Tuesday, Wednesday 
and Thursday, the paper will 
be a bit smaller than in years
past. The print edition will
be a one-section paper with
the overflow of news hitting fl
the recently revamped state-
news.com throughout the day. 
We’ll still be your only source
for campus and East Lansing
news throughout the week. 

Follow us on Twitter. Become
our fan on Facebook. Instead of 
going to the newsstands, The 
State News and @thesnews 
will come to you via tweet-
feed and your mobile phone.

In some ways we’re small-
er; in other ways we’re bigger
than ever. No matter what form
we take, The State News will be 
here to keep you in the know. 

Editor’s 
Note

WHITNEY GRONSKI

JUNE MAIL-HOME – JUNE 24
Step-one in gaining the attention of 

the 10,000 incoming freshmen. This 

special paper is sent directly to their

homes and is the perfect way to in-

troduce these new Spartans to your

business as well as reach Mom and 

Dad. 

Space Deadline: June 1

JULY MAIL-HOME – JULY 29
Step-two is the July special paper. 

This offers more information about 

the East Lansing area and what to 

expect when moving.

Space Deadline: July 1 
 
WELCOME WEEK – AUGUST 26
Very first paper of the fall semester

and the first possible contact with 

the student population. It informs or

reminds students of what restaurants, 

bars, stores and other businesses

are available in East Lansing and on 

campus.

Space Deadlines for each section:

S M T W T F S

1 2 3 4 5 6

7 8 9 10 11 12 13

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28 29 30 31

AUGUST 2011
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There’s many ways to get 
around campus
CAMPUS+CITY, PAGE 5

Find out what you can, can’t
bring to your dorm
LIFESTYLE, PAGE 18

Read about MSU’s greatest
traditions
CAMPUS+CITY, PAGE 3

Brody Hall is currently undergoing a complete remodeling. Although most of the amenities formerly offered by the hall will be available for next fall’s residents, the project isn’t scheduled to
be completed until 2011.

REBUILDING BRODY
SPECIAL EDITION: MAIL HOME 2009

Brody Hall undergoing face-lift during next 2 years; $49M renovation first since construction in 1952fi

By Marissa Cumbers
THE STATE NEWS

Editor’s Note: This story fi rst appeared fi
in the June 24 edition of The State News

B
rody Complex, sometimes unaf-
fectionately called “Grody Brody”
or “The Brojects” by some of its
almost 2,500 residents, might

need a new nickname after upcoming reno-
vations. The complex will undergo a series
of renovations beginning with a $49–mil-
lion makeover to Brody Hall, which hasn’t
had major renovations since its construc-
tion in 1952, said Vennie Gore, assistant vice 
president for Housing and Food Services.

The project will include updates to the cur-

rent 130,000 square foot
main building with an
addition to the east side 
of the building, said
Bruce Haskell, associ-
ate director of Housing
and Dining Services.

“Brody is really the 
entry point for the west
side of campus,” he said.

“The intent is to cre-
ate a more inviting entry 
point because Brody 
does look dated.”

To compliment the refur-
bished main building, res-
idence hall improvements 
will begin in Ma
a $15.5 million E
Hall renovation,

“One of the im
tant parts of our

is the residential experi-
ence of living and learn-
ing,” he said. “As we look at 
the age of these buildings,
many are at a point when 
we really need to renovate.”

Sustainable face–lift
The Brody Hall proj-

ect includes classroom,
offi ce and cafeteria renova-fifi
tions to the current build-
ing, a 50-foot extension on
the east side of the build-
ing, upgrades to the utili-
ty system and the develop-
ment of a transitional caf-

Brody Complex renovations

Brody Hall renovations began in spring 2009 and

are in demolition phases.

The $49 million Brody Hall renovation includes

updates to the 130,000 square foot main building 

with a 50–foot extension on the east side of the

building.

The second floor dining area is closed until fall 2010, 

and the first floor office and classroom area is closed 

until spring 2011.

The project includes the building of a transitional

cafeteria that seats about 350 people for use during

construction.

Residential renovations will begin with Emmons

Hall and will include mechanical and electrical

“We know it 
will be mildly 
annoying, so 
we are going

to go out 
of our way 

to ease that 
for residents 
throughout 

the year.”

Bruce Haskell, 
associate director 

of Housing and 

Dining Services

G O V E R N M E N T

Lt. Gov Cherry in favor of keepin
Editor’s Note: This sto-

ry fi rst appeared in the July fi
16 edition of The State News

By Zane McMillin
THE STATE NEWS

Michigan Lt. Gov. John Cherry 
was on campus July 15 to speak 
in support of the Michigan Prom-
ise Scholarship, a merit-based
student grant that provides up 
to $4,000 to students who com-
plete up to two years of post-sec-
ondary education in the state.

The rally kicked off a statewide
campaign to save the scholarship, 
which the state Senate recently 
voted to slash from Michigan’s

budget, said Mitchell Rivard, 
president of the MSU College 
Democrats, which hosted the 
event.

“Ninety-six thousand students
across Michigan are depend-
ing on the Michigan Promise to 
help them pay their expenses
for school this fall,” Cherry said. 
“It’s a program that we ought to
expand, not cut, if we want our 
children to fi nd good jobs in thefi
21st century economy.”

Approximately 11,000 MSU stu-
dents receive the Michigan Prom-
ise Scholarship, Rivard said.

“If you’re lucky, you have
enough money to pay for col-
lege,” he said. “But most people

don’t, and they’re going to be liv
ing in debt. They’re going to b
taking out loans with high inter
est. This is something we need t
get under control.”

Laura Klinger, a comparativ
cultures and politics sophomore
spoke at the rally about how th
scholarship helped her family pa
for academic expenses. She sai
she doesn’t qualify for financiafi
aid and that every little bit help
when trying to pay for school.

“(MSU is) increasing tuitio
5.2 percent this year and if (th
state takes) away this scholar
ship, they’re hitting us from both
sides,” she said. “It’s just not fair
It’s not right.”
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Dressing like a college student 
can be easy
FEATURES, PAGE 11

Editor’s Note: This story fi rst appeared in the fi
June 9 edition of The State News

By Brittany Shammas
THE STATE NEWS

P
osting on someone’s wall or adding pictures from the lat-
est bash is more than Facebook fun — it’s a field of study fifi
for a team of MSU researchers. The university has one of 
the largest research teams studying Facebook use in the

Big Ten. The team, which is composed of about 12 people, also was 
one of the fi rst university research groups of its kind, said Nicole fifi
Ellison, one researcher and an assistant professor in the Depart-
ment of Telecommunication, Information Studies and Media. Its
study of Facebook began in 2005, one year after the site launched.

“You have a medium now where there isn’t really a whole lot of 

MSU researchers have found that Facebook is beneficial to students in many ways. The site allows users to maintain contact with those it might lose touch with.

experience — Facebook is only 
a few years old,” said Charles
Steinfield, one of the research-fi
ers and chair of the Depart-
ment of Telecommunication,
Information Studies and Media. 
“So it’s one of these things 
where we need to assess it care-
fully, to know the long-term
impacts of these technologies.”

Why does it matter?
Social networking sites

such as Facebook are chang-
ing the way students inter-
act with the Internet, said 
Cliff Lampe, another research-
er and an assistant profes-
sor in the Department of Tele-
communication, Informa-

tion Studies and Media.
Research has indicated

the amount of time spent on 
Facebook has doubled with-
in the past year and more
people use Facebook than
e-mail services, he said.

The site has not only changed
the way people interact with 
the Internet, but has altered 
the way they interact with
one another, Ellison said. 

Facebook, she said, has 
become a daily habit for the 
majority of college undergrad-
uates. For some, this means
spending a few minutes updat-
ing their status, she said. For

“At the 
start,

nobody 
knew 

what was
coming.”

Charles 
Steinfield, 

chair of the 

Department 

of Tele-

communication, 

Information 

Studies and 

Media

Social Science
MSU is site of largest Facebook research center among Big Ten universities

By Meredith Skrzypczak 
THE STATE NEWS

Students received further pro-
tection from credit card com-
panies when President Barack 
Obama signed the Credit Card 
Accountability, Responsibility 
and Disclosure (CARD) Act on
May 22.

CARD protects against prac-
tices such as aggressive solici-
tation, unclear terms of agree-
ment, interest rate hikes and 
added fees.

It will place student safe-
guards against practices feder-
al and state officials call “mis-fi
leading,” while also making it
harder for students to obtain
credit cards.

“Most students will absolute-
ly not be affected,” said Joyce
Banish, vice president of uni-
versity and community relations 

at MSU Federal Credit Union.
“The only thing is that this may 
require that the student would 
not be able to have a card with-
out a cosigner.”

As part of the new law, cred-
it card applicants under the age
of 21 must provide a cosigner or
proof of income.

“It would be requiring us to 
have a student prove that they 
have $500 a month in income to
qualify for a credit card, which
is difficult because of the lack fi
of permanent jobs that students
have,” Banish said.

Students also would need 
cosigner approval on all lim-
it increases. Although the law
might make it harder for young
people to receive credit, some 
students can see the benefi ts.fi

“I think it is a very good thing
to protect (students’) rights if 
the credit card companies are

misdirecting them,” said Ryan
Kelly, a computer science and
Japanese senior. “It’s just unfair. 
It’s like cigarette companies
advertising to kids.”

Sweet deal
Your old beater sitting in the

driveway might be worth more 
than you thought.

Clunker cars might soon gen-
erate thousands in cash for those 
willing to trade them in for fuel-
efficient models.fi

The Drive America Forward
Act, more commonly known
as Cash for Clunkers, is being
debated in the U.S. Senate. The
legislation is being sponsored by 
U.S. Sens. Debbie Stabenow, 
D-Mich., and Sam Brownback, 
R-Kansas. If it becomes law, 
owners of trade-in vehicles

By Kayla Habermehl
THE STATE NEWS

The recent signing of the coop-
erative agreement between MSU
and the U.S. Department of Ener-
gy is the latest milestone in mak-
ing the Facility for Rare Isotope
Beams a reality.

In December 2008, the DOE
picked MSU to host the $550 mil-
lion FRIB project after a competi-
tion in which MSU bested the fed-
erally funded Argonne National 
Laboratory in Illinois.

FRIB will allow researchers to 
study rare forms of atoms, called
isotopes. It will accelerate a beam 
of stable isotopes and smash the 
beam into a thin, stationary tar-
get. As the beam passes through
the target, the rare isotopes will
be formed, said Geoff Koch,
spokesman for the Cyclotron.

The signing of the agreement
was a big step to moving FRIB 
from distant goal to a firm reali-fifi
ty, said Konrad Gelbke, director 
of the Cyclotron and FRIB.

“I’m extremely pleased,” Gelb-
ke said. “I think we’re embarking
on what I consider a great future
for a great lab.”

Once FRIB is operational, it
will be a national user facility,
allowing researchers from around 
the world access to it. MSU’s cur-
rent Cyclotron is a National Sci-
ence Foundation user facility with 
about 700 users in 32 countries,
Koch said.

The Cyclotron is funded by a 
five-year grant from the National fifi
Science Foundation, he added.

“We’re excited to enable users 
to do science for the next few 
decades,” Koch said.

In order to use the facility, sci-
entists and researchers would
have to submit a proposal to MSU 
and go through a review, said Jeff 
Sherwood, a DOE spokesman.

“(Researchers) would sub-
mit (proposals), they would be 
reviewed and the best quali-
ty would be allowed to use the 
facility,” Sherwood said. “They 
don’t have to be MSU, they’re 
by no means DOE — we’re the 
funding.”

The next step involves environ-
mental reviews and evaluation 
of different technical options for 
FRIB. Construction is tentative-
ly slated to begin in fall of 2012. 

C A M P U S

Agreement 
puts FRIB one
step closer to
realization

See CAMPUS on page 2

G O V E R N M E N T C I T Y

New rules affect credit, cars, Canada

See FACEBOOK on page 2K

See GOVT. on page 2

E.L. developments to progress this summer

Students also feeling impact
of auto industry crisis
CAMPUS+CITY, PAGE 4

Edwin Baker looking to make 
impact in freshman season
SPORTS, PAGE 17

By Kate Jacobson
THE STATE NEWS

The city of East Lansing is 
a unique mixture of students 
and permanent residents, 
and city offi cials are trying to fi
cater to both in some of their
n e w  a n d  p r o p o s e d
developments.

There are three develop-
ments in the works, with two 
already in motion.

Avondale Square
Avondale Square is a $11.3 

million housing project in the 
600 block of Virginia Ave-
nue. It has been planned since
2004, but only in the last year
has taken off.

The project would include 
30 units of housing targeted at
permanent residents in an area
formerly inhabited primarily 
by student renters.

The city has acquired all but
one property for the project and
have already completed four 
homes in the area.  This summer,  
city offi cials plan on building the fifi
first of three triplexes and com-fi
plete the alleyways. 

“We actually are expecting to 
break ground on the first triplexfi
building in the future,” Commu-
nity Development Analyst for the 
city of East Lansing Tim Schmitt 
said.

“It should be in the month 
of June, if not in the month of 
July.”

City Center II
City Center II is a $116 million 

downtown mixed-use devel-
opment slated for the corner of 
Abbot Road and Grand River 
Avenue.

The project, proposed since 
2001, has long been contested by 
residents and students and has

been a commonly visited topic for
City Council. 

City officials and the devel-fi
oper, Strathmore Development
Company, have acquired all the
land required to build the proj-
ect, but are still trying to obtain
funds to secure all financing forfifi
the project.

The company asked for a
90-day extension to obtain the
rest of the funds, about $28 mil-
lion, which the City Council vot-
ed on at its June 16 meeting. As
of press time, the meeting had
not yet occurred.

Scott Chappelle, president of
Strathmore, said he expects to
obtain the funding within the
next 60 days. 

Demolition is scheduled for
fall 2009,  and construction on
the parking structure is sched-
uled for spring 2010. 
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Retail
Late copy will be assessed a $25 fee. 

Publication Day Deadline

Monday Wednesday 3:00 p.m.

Tuesday Thursday 3:00 p.m.

Wednesday

Thursday Monday 3:00 p.m.

Tuesday 3:00 p.m.

Classified
Display Deadline for classified
advertising is 3:00 p.m., 3 days prior. 

Liner Deadline is 2:00 p.m., 
one working day prior to publication.

DAILY DEADLINES



RETAIL RATES

Local Frequency Contract
Requires running in 22 or 44 consecutive publishing weeks.

Inches/Week 1 Year 6 Months

3-6” $15.20 $16.80

7-19” $14.80 $16.60

20-39” $14.60 $16.30

40”+ $14.40 $16.10

Color Charge
Color charges are in addition to regular space charges.

No minimum size is required.

1 Color $175

2 Color $350

Process color $500

Local Bulk Contract

Inches 1 Year

300”- 499” $16.70

500”- 699” $16.30

700”- 899” $16.10

900”- 1299” $15.70

1300”- 1799” $15.50

1800”- 2599” $15.10

2600”- 4199” $14.70

4200”- 5999” $14.40

6000” + $14.20

Local Open Rate  $21.10

$1,266
1/2 PAGE

6 COL. X 10 IN.
(11 in. x 10 in.)

$2,532
TAIL PAGEFULL RET
20 INCHES6 COL. X 2
x 20 in.)(11 in. x

$168.80
1/16 PAGE

2 COL. X 4 IN.
(3.55 in. x 4 in.)

$316.50
1/8 PAGE

3 COL. X 5 IN.
(5.41 in. x 5 in.)

$633
1/4 PAGE

3 COL. X 10 IN.
(5.41 in. x 10 in.)

$84.40
BUSINESS CARD

2 COL. X 2 IN.
(3.55 in. x 2 in.)

*Rates above reflect open rate charge

Deadlines
Copy received after deadline will not 

be guaranteed a proof.

Late copy will be assessed a $25 fee. 

Publication Day Deadline

Monday Wednesday 3:00 p.m.

Tuesday Thursday 3:00 p.m.

Wednesday Friday 3:00 p.m.

Thursday Monday 3:00 p.m.

Friday Tuesday 3:00 p.m.

Retail Column Measurements

1 Column
2 Columns
3 Columns
4 Columns
5 Columns
6 Columns

=
=
=
=
=
=

1.69 inches
3.55 inches
5.41 inches
7.27 inches
9.13 inches

11.00 inches

1’
’

1.694’’

ONE COLUMN INCH
(actual size)

Retail display ad sizes start at

1 column wide by 2 inches deep.

CLASSIFIED RATES Open Rate  $16.80

Classified Frequency Contract
Requires running in 22 or 44 consecutive publishing weeks.

Inches/Week 1 Year 6 Months

5-9” $13.20 $14.80

10-19” $13.00 $14.60

20-39” $12.80 $14.30

40-59”+ $12.60 $14.00

Display Deadline
Deadline for classified display advertising is 3:00 p.m.,

three working days prior to insertion.

Classified Bulk Contract
Inches 1 Year

300”- 699” $14.60

700”- 1299” $14.40

1300”- 1899” $14.20

1900”- 2699” $13.90

2700”- 3499” $13.40

3500” + $13.20

Classified Liner Rate
The progressive  rate schedule makes it economical to run an ad 

for a longer period of time, ensuring that your ad obtains maximum

readership at a minimum cost. Classified liner ads are prepaid.

Days

1-5 days $ 2.50 per line per day

6-9 days $ 2.30 per line per day

10+ days $ 2.10 per line per day

Contracts

1 year $1.50 per line per day

6 months $2.00 per line per day

Liner Deadline
Deadline is 2:00 p.m., one working day prior to publication.

Classified liner ads are also online at www.statenews.com.

Extras/Features

Bold Words (10 word limit) 40¢ per word per day

Boxed Liners $2.00 per day

Featured Classified 
(ad appears on front page of 

www.statenews.com)

$2.00 per day

$201.60
3 col. x 4 in.

(3.58 in. x 4 in.)

$3,024
ed PageFull Classifieeel Cl s
20 inches9 columns x 2 c29 columns x 2umn

in.)(11 in. x 20 n

$420
5 col. x 5 in.

(6.05 in. x 5 in.)

$840
5 col. x 10 in.

(6.05 in. x 10 in.)

$1,512
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(11 in. x 10 in.)

s

$67.20
n.in2 col. x 2 in

(2.34 in. x in.)  2

*Rates above reflect open rate charge

1’
’

1.111’’

ONE COLUMN 
INCH

(actual size)

Classified display ad 

sizes start at 1 column

wide by 1 inch deep.

1 Column
2 Columns
3 Columns
4 Columns
5 Columns
6 Columns
7 Columns
8 Columns
9 Columns

=
=
=
=
=
=
=
=
=

1.11 inches
2.34 inches
3.58 inches
4.81 inches
6.05 inches
7.29 inches
8.52 inches
9.76 inches

11.00 inches

Classified Column Measurements



Preprint Rates
Frequency preprint discounts are available 
with a yearly contract. Five or more 
insertions earn a 10% discount.

Web Rates

Leaderboard

Size Per 
Month

Impressions
(20,000 minimum)

728 pixels x 90 pixels $500 $12 / 1,000

Skyscraper

Size Per 
Month

Impressions
(20,000 minimum)

120 pixels x 600 pixels $500 $12 / 1,000

Large Rectangle

Size Per 
Month

Impressions
(20,000 minimum)

300 pixels x 250 pixels $700 $16 / 1,000

Button

Size Per 
Month

Impressions
(20,000 minimum)

125 pixels x 125 pixels $200 $7 / 1,000

Sponsorship Opportunities

Email
Sent out daily with highlights for new posted 
stories

$50/month 

Video
Sponsor the Featured Multi-Media on the 
home page of www.statenews.com 

  $200/month      

Featured Classified
Appear on the front page of statenews.com as
a sponsor for the featured classified box, this
box is present on each page of the website

 $300/month

Mobile Web
View statenews.com from any internet ca-
pable mobile device

 $50/month 

Puzzles 
Puzzle spaces are sold as 2 column x 1 inch spaces. 

Year contract $30.00 per day

1 semester contract $40.00 per day

Interim open rate $50.00 per day

Sudoku
Sudoku sponsorship ads are sold as a

2 column x 1 inch space.

Year contract $50.00 per day

Preprint Mechanical Requirements 
 The State News advertising department must 
receive at least one complete copy/example of
the proposed insert for review of acceptability
before shipment.

 If preprints are shipped prior to notice of
acceptance, The State News will not be 
responsible for loss or cost of returning same.

 Minimum size 4” x 6” 

 Maximum size 11” x 13” 

 Folding of poster format inserts and other
 inserts constitutes additional pages. 

 Deadline for approval of material is 7 business
days prior to publication; cancellation is
 5 days prior.

 Complete preprint shipment must arrive no
later than 5 days before the desired day of
publication. 

 A composition charge will be assessed if the
insert is produced by The State News. 

ADDITIONAL RATES AND CREDIT TERMS

Shipping Info
Minimum order is 20,000.  

Ship in cartons or skids to:

The State News
c/o Michigan Web Press
10441 Enterprise Dr.
Davisburg, MI 48350

Advertising Policies

copy at its sole discretion at any time prior to publication. 

evading of or violates any federal, state or local laws or encourages discrimination 
against any individual group or business on the basis of race, age, gender, sexual 

orientation, color, creed, religion, national origin, ancestry or disability. 

Copy Regulations

the page (20 inches).

Unless otherwise noted, no position will be sold or guaranteed. 

Contracted space is for the sole use of the signing advertiser and may not be 
used by another advertiser.  
The advertiser assumes full liability for advertisements and links (both print and 

from the advertiser providing material that could result in illegal use (i.e. providing
copyrighted artwork without authorization).

announcement made in good faith. 

Treasurer).

advertisers. 

should occur, the advertiser must notify the advertising manager or adviser within

for errors on advertisements in which advertising copy is delivered past deadline. 

Payment and Credit Terms

com.  

annually).

than 90 days will be denied further advertising until payment is made. 

Copy, Advertising & Credit Terms

$81.00
$83.00
$85.00
$87.00
$89.00
Call: 432-3000

2 pages   for 
4 pages   for
6 pages   for
8 pages   for
12 page   for
16 pages  +

DIGITAL & MECHANICAL SPECIFICATIONS

Max Sa Leitao
saleitao@msu.edu 

(517) 432-3004

Sabrina Egeler
egelersa@msu.edu

(517) 432-3007

Format Options
PDF - preferably created with “Adobe Distiller.” 

The “print” and “press” presets in Distiller are 

good defaults if you’re not sure what to use. All 

fonts must be embedded.

All native Adobe files  (Illustrator, InDesign and

Photoshop - standard or CS). Please include any

linked files and convert all text to outlines.

.eps (encapsulated PostScript files)       

Note: Ads designed in non-professional design

applications will have to be recreated by our

design staff due to limitations in generating 

professional printing files. We do not support MS

Publisher and cannot open its native (.PUB) files.

Direct questions to our graphic artists at:
(517) 432-3014
You may also direct technical questions to our 

prepress managers:

E-mail You may e-mail small (up
to 5MB) files directly to: ads@
statenews.com The subject line 
should include your account ex-
ecutive’s name.

PROCESS SPOT GRAYSCALE

Ad Sizes
Our daily broadsheet pages are 11 inches wide and 
20 inches tall. Ads must be as many inches deep as 
they are columns wide (for example, a 3-column ad 

must be at least 3” tall).

Resolution
225 ppi preferred (200 ppi minimum) for image files

sized at 100%.

Line art (bitmap) should be 300 ppi minimum.

Rasterized text should be 300 ppi minimum.

DO NOT use art from your web site, as 72 ppi

web images print poorly.

File Submission
FTP is the preferred method.

Most FTP clients should 

work fine.

Host: snftp.statenews.com

User: snews

Password: adv

Directory: /

Color
4-color (process): please verify that your files are in

CMYK mode, rather than RGB, so they will separate

properly.

Spot color: please make sure that your file will ONLY

print one color plate and one black plate.

Always make sure that any black & white text or art 

used in your color ad only appears on the black plate.

Checklist
Are all fonts and art included? 

Does your color separate
   properly?

Is your ad the correct size?  
  See retail and classified
  rates for column sizes.

Is your art properly sized for its
   inclusion in your ad?

Is your art’s resolution 200 ppi 
   or better?

Can you print it?

The State News reserves the 
right to substitute a similar 
typeface if your font 
is unusable.

Design Services
There is no charge for normal typesetting, layout 

and/or design work. For extensive design or graphic

services, charges may be assessed if necessary. All

charges will be discussed prior to services rendered. 

All photos and advertisemets produced by The State 

News remain the property of The State News.


