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Dates marked in BLACK are regular publishing days, those marked in RUTGERS RED are Special Issue dates. All dates marked in

are non-publishing days.



Specint IssuEs

9/1/2010 WELCOME BACK Our first issue of the 2010 — 2011 year. With
students eager to find out the new events and changes around campus,
Welcome Back issues always have high readership.

9/2/2010 GAMEDAY ISSUE First game of the season. Preview of the 2010
Football lineup and Norfolk State.

9/7/2010 CAREERS ISSUE The eight-page Careers supplement is the place
for your ad to reach the most active job and internship seekers at Rutgers.
Written by the Career Services staff, Careers provides job-search tips,
announcements about upcoming events, employer profiles, and intern profiles.
Published six times throughout the year, Careers will help you to target your
message to seniors seeking full-time jobs and underclassmen seeking
part-time work and internships.

9/24/2010 FOOTBALL FRIDAY Preview of the Rutgers Football Saturday
matchup against North Carolina.

10/1/2010 HOMECOMING ISSUE Preview of the Rutgers Football Saturday
matchup against Tulane, with special Homecoming content.

10/5/2010 CAREERS ISSUE

10/8/2010 GAMEDAY ISSUE Rutgers Football kicks off its Big East
matchups against Connecticut under the Friday Night Lights.

10/29/2010 HALLOWEEN ISSUE: A look at Halloween events and traditions.
The issue follows a Halloween theme throughout.

11/2/2010 CAREERS ISSUE

11/12/2010 FOOTBALL FRIDAY Preview of the Rutgers Football Saturday

Big East matchup against Syracuse.

12/1/2010 OFF-CAMPUS HOUSING ISSUE A great opportunity for landlords
to advertise listings.

12/13/2010 PERSPECTIVES A look back at the Fall 2010 Semester; Our
final issue of 2010.

1/18/2011 WELCOME BACK Our first issue of 2011 and the Spring Semester.
2/1/2011 CAREERS ISSUE

2/14/2011 VAENTINE’S DAY ISSUE Information on gift ideas, romantic
personals, and a contest awarding the most enchanting personal ad.

3/1/2011 CAREERS ISSUE
3/4/2011 SUMMER SESSION An informative issue with details on summer

programs at Rutgers and other universities.
4/5/2011 FINAL CAREERS ISSUE
5/2/2011 PERSPECTIVES The final issue of the academic year will recap the

year that was.

2/18/2011 CAP & GOWN The graduation issue includes personals from
family and loved ones, and is distributed at six different commencement
ceremonies around campus.
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THE DALy TARGUM

Serving the Rutgers Community since 1869

PERSONNEL
BusiNess MANAGER: Josh Cohen
MARKETING DIRECTOR: Patrick McGuinness
CLASSIFIEDS MANAGER: Amanda Crawford
Propuction Director: Michael Polnasek
CREATIVE SERVICES: MANAGER Ed Hanks

Contact Us
Targum Publishing Company
126 College Avenue, Suite 431
New Brunswick, NJ 08901
Phone: 732-932-7051
Fax: 732-932-0079

DispLAY ADVERTISING: Ext. 604
or marketing@dailytargum.com

CrassiFieps: Ext. 603

Eprtor-IN-CHIEF: 732-932-2012 Ext. 110
or eicl@dailytargum.com

Advertising with the Daily Targum will grant you unparalleled
access to a unique college market that boasts over 41,000 students
and faculty in one of the most lucrative metropolitan areas
surrounding New York City. With Rutgers students spending over
$8.4 million dollars a month, on products that range from food and
clothing to electronics and general entertainment, your business will
benefit from the exposure that can only be provided by the number
one daily newspaper on campus. The current state of the economy
has amplified the importance of effective advertising, and with
distribution on Rutgers University campuses, off-campus New
Brunswick drop points, as well as Piscataway and Highland Park,
the Daily Targum is an obvious smart choice. As the fourth oldest
college newspaper in the country, the Daily Targum has been serving
the Rutgers community since 1869 and has become the most read
news source on campus for local, national, and sports news. Our
wide variety of special issues and popular website ensures your
company the ability to have access to the most effective medium to
establish itself as a favorite destination on a campus of
well-educated, diverse consumers.

On behalf of Targum Publishing Company, welcome to the

2010-2011 school year.
/ 214 Mcf ?




Stanoarp Rares Per Gorumn Inca

RETAILRATE: $10.50
AGENCYRATE (NET): $13.65
UNIVERSITY RATE: $8.25

Freouency Discounts

Advertiser agrees to place a predetermined number of column inches within the indicated time period.
WEEKLY: YEARLY: YEARLY (UNIVERSITY):
15 ORMORE: $7.50 100 OR MORE: $8.95 250 OR MORE: $7.95

20 ORMORE: $7.00 200 OR MORE: $8.45 500 ORMORE: $7.70

The Daily Targum’s pages measure 5 columns wide by 16 inches high; or 80
column inches. A column inch measures approximately 1.833” wide by
approximately one inch high. These dimensions do not correspond to standard
advertising units. Display ads must measure at least 2 column inches. The
gutters (spaces) between columns are measured along with the columns and
included in our pricing. Ad depths, or heights, are available in half-inch
increments. All ads 14 inches and higher will be charged for the full 16 inches.
The following widths are accurate for multi-comlumn ad sizes.

1 COLUMN: 1.833 inches

2 COLUMNS: 3.833 inches

3 COLUMNS: 5.833 inches

4 COLUMNS: 7.833 inches

5 COLUMNS: 9.833 inches.

Exampres o Gommon Ap Sizes

FULL PAGE:
QUARTER PAGE: 5 Columns x 16 Inches =
3 Columns x 80 Column Inches

1Inches =

21 Golumn Inches

30 ORMORE: $6.60

300 ORMORE: $7.85
500 ORMORE: $7.30
700 ORMORE: $6.80
1000 OR MORE: $6.55

750 ORMORE: $7.40

1200 OR MORE: $7.10
1500 OR MORE: $6.90
2500 OR MORE: $6.40

3500 OR MORE: $6.25

Insert Rare

Inserts are available at the rate of $105.00 per thousand, with a minimum run of 5000 and a maximum run of

17,000. Advertisers are responsible for printing and shipping inserts. Call for more information.

Gotor

Color can be added to any ad for an additional fee. Options available are Spot Color (black & white plus one
color chosen by the advertiser), and Process (full) Color.

SPOT COLOR: $75.00

FULL (PROCESS) COLOR: $198

SpeciaL PLACEMENT

Special placement is available for most advertisements, but cannot be guaranteed. Advertisers who pay for
Special Placement but do not receive it are entitled to a full refund.

DOUBLETRUCK

Center Spread, includes free color; 176 Column Inches x Rate
CROSSWORD PAGE

There are two options for ad sizes on the Crossword Page

4 COLUMN INCHES (2 Columns x 2 inches): $60.00 Per Day.
10 COLUMN INCHES (2 Columns x 5 inches): $150.00 Per Day.

PAGETHREE

Page three is the first page readers see when they open the paper, and is traditionally one of our most

desirable placements. Advertisers may request Page Three placement at a rate of 20% above the standard rate.

40 Column Inches

ONE COLUMN INCH
(ACTUAL SIZE)
1.805 Inches x 1Inch

Fuut Pnce Aps

Full Page Ads do NOT have the same proportions as an 8.5 x 11 sheet of Letter
paper. If you are creating a full page ad on regular letter-sized template, please
make the artarea 6.7 x 11 inches. This size will allow us to enlarge the art to
exactly 5 columns x 16 inches without having to strech or crop it.

Any ad that is 5 columns in width and over 14 inches in height will be charged
as a full page.




Onune ApverTising

With more than 5,000 daily page views, The Daily Targum website is an affordable way to compliment
your print advertising. Our exclusive multimedia features guarantee constant and direct exposure to
the entire Rutgers community.

Online advertising is available in three sizes: Banner, Skyscraper, and Button.

BANNER ADS run the width of the page. They can be purchased according to placement; cither at the
bttom, the middle, or the top of the page for maximum impact.

SKYSCRAPER ADS run vertically along the sides of a page. Their tall shape means that they are
continuously viewed as the viewer scrolls down the page, giving you more time to connect with
potential customers.

BUTTON ADS are smaller, and placed strategically on the page. Their size makes them our most
economical option.

ONLINERATES

BANNER: $7.00/CPM

SKYSCRAPER: $6.00/CPM

BUTTON: $5.00/CPM

Guassirien Rates

All prices listed are per day.

SMALL CLASSIFIEDS

Paragraph form, 20 words or less.

1 DAY: $8.00 Pre-Paid/$9.00 Billed
3 DAYS: $7.50 Pre-Paid/$8.50 Billed

The Daily Targum is the official student  referring to crib sheets, among various week. begins using full color on the front and
newspaper of Rutgers University, the State  Aramaic terms that become part of the back pages on a daily basis.

University of Ne Initscurrent  campus vernacular. This s the inspiration  1956: The newspaper becomes a daily

form, it exists as d tabloid-style paper for the name of the forthcoming periodical. ~ publication, printing five days a weck. 2002: The productions staff leaves ilm
featuring international, national, local, and behind as the newspaper begins fully
university news, as well as editorials, 1867: The Targum first appears as a 1969: Letterpress printing off-campus electronic publication.

columns, comics, classifieds, sports,and  four-page publication, the forerunner of the abandoned in favor of photo-offset print

other amusements. The paper boasts a Scarlet Letter Yearbook. shop run by students on campus; 2006: The first issue of The Newark
circulation of 17,000.The Daily Targum is Targum is launched on February 15, 2006,
published Monday through Friday while  1869: On Jan. 29 the Targum begins 1970: Targum staff threatens strike if editors

classes are in session, in New Brunswick,  publishing as a monthly newspaper and  appoint new edicorial board without staff  2008: The first video is posted on the Daily
New Jersey: Founded in 1869, itis one of  literary magazine. It includes campus news, ~ input. Staff election of editors established  Targum website. Source: Celebrating 25
the oldest collegiate newspapers in the poetry, humor and essays on literature, through Targum caucus. Tony Mauro Years of Independence, by Theresa Poulson.
United States. In 1980, the paper achieved  science, philosophy; rligion and travel. This elected editor-in-chief over prior editors’  pgs. 6-7. May 2005.

independence from the University, same year Rutgers hosts the frst choice.

establishing a non-profit organization, the
Targum Publishing Company, which now
oversces all arcas of the paper. The Daily
Targum is student written and managed.In
2006, publishing of The Newark Targum
began, serving the Rutgers-Newark

campus. CNBC personality Rebece

served as the newspaper'edit hief for a
period, before joining The Wall Strect
Journal,

Targum Timeline

1866: Then Rutgers President William H
Campbell lectures to Rutgers men on the
original text of the Old Testament,
including Aramaic language paraphrases of
the Hebrew Scriptures, called Targums. The
word "Targum" means interpretation in
Aramaic and is used as a slang word when

intercollegiate football game with Princeton
University, which Rutgers wins (and the
Targum dutifully reports), 6-4.

1880: The Targum begins printing once
every three weeks.

1891: The Targum becomes a weekly
publication.

1919: The format changes from an 8 1/2"
by 11" format to an 11" by 17" tabloid size.

1927: The first spoof issue of the Targum,
the Mugrat, is printed. The issue reports
that a Rutgers professor has been held in the
county jail, charged with cruelty to animals.

1954: The Targum is printed four times a

1978: The Targum staff strikes after

demands for honoraria are not met.

1982: Typewriters are discarded as the first
computers enter the Targum's newsroom.

1996: The Targum goes online.

1998: In January of this year, the Targum

[edit] Referendum

In order to secure student funding for the
Daily Targum, the newspaper is required to
hold a referendum every three years. Since
19 Cargum has been required
votes from 25% of the

h college in order to receive
funding from all the students in that
college. A referendum was held in 2007.

fedit] Comparison to other Rutgers student
newspapers

The Daily Targum is the largest student
paper at Rutgers and has several
counterparts. The Green Print, th

paper for Cook College, also c

news as well as environmental issues. The

5 DAYS: $7.00 Pre-Paid/$8.00 Billed

10 DAYS: $6.00 Pre-Paid/$7.00 Billed
SEMESTER RATE (30 Days or More): $5.00
Extra words can be added at 30¢ per word, per day.
STUDENT RATE: $4.00 Per Day.

LARGE CLASSIFIEDS

Bold and centered copy, 25 words or less.

1 DAY: $21.00 Pre-Paid/$22.00 Billed

3 DAYS: $19.00 Pre-Paid/$20.00 Billed

5 DAYS: $16.00 Pre-Paid/$17.00 Billed

10 DAYS: $14.00 Pre-Paid/$15.00 Billed
$8.50 each additional inch.

STUDENT RATE: $10

SEMESTER RATE (30 Days or More): $13.00

DISPLAY CLASSIFIEDS

Professionally typeset ad with border and graphics. All
rates are per Column Inch (contact your Advertising
Executive for details on Display Classifieds).

PRE-PAID: $8.50
PRE-PAID FREQUENCY: $8.00
BILLED: $9.25




Proors & DeapLNES

If our Creative Department is creating an ad for you, we will need all the information 5
business days in advance. While this may seem like a long time, please consider that we
are working with many clients simultaneously. Itis in the best interests of everyone
involved that each ad is crafted carefully and proofread for errors. This will also give you,
the advertiser, ample time to carefully look over your ad and give us adequate time to
make corrections. It takes extensive planning to to yield great execution. We cannot
guarantee proofs to advertisers who fail to meet submission guidelines.

Please make sure all text is finalized and proofread hefore submitting. We cannot
guarantee text revisions submitted after deadline. The Daily Targum is not responsihle
for typos.

Deapunes For ARTWORK SusmisSioN

All ads must be submitte no less than 4 business days prior to publication. If a proofis
desired, artwork must be submitted no less than 5 business days prior to publication. The
Daily Targum cannot guarantee proofs to advertisers who do not meet this deadline.

The Daily Targum prefers digital files, which ensure the smoothest transition to the
printed page. We can accept digital files on disc or by email. We can also accept
camera-ready hard copies of ads.

By adhering to the following guidelines, we can ensure you the highest quality printed
advertisement possible.

PUBLICATION DEADLINE WITHOUT PROOF DEADLINE WITH PROOF
Monday Previous Wed, 3 pm Previous Mon, 3 pm
Tuesday Previous Thurs, 3 pm Previous Tues, 3 pm
Wednesday Previous Fri, 3 pm Previous Wed, 3 pm
Thursday Previous Mon, 3 pm Previous Thurs, 3 pm
Friday Previous Tues, 3 pm Previous Fri, 3 pm

GREATIVE SERVICES

We know that advertising is expensive. If you want to get the biggest bang for your buck,
consider that putting the most information into the space as possible is not always the
best solution. Effective advertising uses negative space to guide the viewer’s eye
efficiently through to the most important information. Busy, text-heavy ads do not attract
the eye and are often dismissed or overlooked. These ideas should be considered when
designing or planning for an ad.

If you need help designing an ad, our productions department can create one for you, or
streamline the one you have. Ask your Advertising Executive for more information on
this service.

FiLe Formars

Our Production Department operates on MacIntosh OS, but can usually accept files
generated in Windows as well. PDF is the preferred file format, as images and fonts can
be automatically embeded.

Other acceptable files include EPS, TIFF, DOC, AL PSD, QXD, JPEG, XCEL, and
most graphic formats. We are unable to accept microsoft Publisher files at this time.
Your Advertising Executive can answer any questions regarding additional file types.

Imnce ResoLumion

The resolution of all images, placed or otherwise, needs to be atleast 200 DPL. Web
images as a general rule are 72 DPI and should not be submitted because they will print
pixelated or “fuzzy”.

Fonts

Fonts are not necessarily universal. When they are not includedor saved properly, they
can “drop out”. When saving as a PDF, itis important to make sure that all fonts are
embedded. For images made in [llustrator, it is preferable that outlines are created on
all fonts. For Photoshop files, we prefer a flattened image. If these rules are not or
cannot be adhered to, it may be necessary for our Productions Department to substitute
fonts without notification.

Poucies

The Daily Targum is not responsible for typographical errors that do not lessen the
value of the advertisement.

We reserve the right to reject or edit any advertisement that does not comply with the
policies and judgement of the newspaper.

Any changes or cancellations must be made prior to the advertising deadline.

No adjustments or refundswill be given for changes or cancellations requested
after deadline.

The Daily Targum is not responsible for incorrect copy submitted by the advertiser
according to the adjustment guidelines.

All claims for credit must be made within 15 days of publication.
Remember to include or outline all fonts with artwork sent on disk.

Teams anp GonpiTions

Payment is due prior to run date until credit has been established. Accounts desiring
credit must submit a credit application and be approved by our Accounting Department
before credit can be extended. Please allow five to ten business days for processing.
Billing Terms are net amount due and are payable within thirty days of billing date.
Accounts with balances 90 or more days overdue will be sent to a collections agency at

the discretion of the Collections Department. Advertisers will pay all costs incurred by
The Daily Targum from the collections process.

There will be a $30.00 servise charge on all bounced checks.
All rates are net (non-commissionable).

The placing of any matter for publication in The Daily Targum will be regarded as
acceptance of all the provisions in the media kit.



Freouentty Asken QuesTions

Why should my husiness advertise with The Daily Targum?
The college-age market is extremely lucrative - the average Rutgers student spends approximately $240.00 a
month. With approximately 35,000 students, that’s $8,400,000 of total discretionary spending every
month - money that your business can get its share of by drawing in customers from the Rutgers community
via The Daily Targum.

How often do you publish?
Every day that classes are in seession during the Fall and Spring semesters. A copy of our publication
schedule can be found at the front of this media kit.

Where can people pick up the paper?
We have approximately 120 drop points. There is a drop point at each dining hall and student center, most
bus stops, and at most major academic buildings and dorms. We also have several off-campus drop points on
Easton Ave, in downtown New Brunswick, and in Highland Park.

What is your circulation?
Our daily circulation is 17,000.

Can | choose where my ad is placed?
You can request placement, but we do not guarantee it. Final layout is at the discretion of the Editorial
Department. Please see the Rates section for more information on special placement.
Do you send tearsheets?
Yes, we send tearsheets for all advertising each publication day.
Where should | send my ads?
Please send all copy and artwork to the Account Executive who handles your account.
What types of files can | email you?
We prefer .pdfor .eps files, but will accept others based on the Production Guidelines listed in the media kit.
What are the dimensions of the paper?
Each page of our paper measures 9.75 inches (5 columns) wide by 16 inches of printable space.
CGan | be hilled for my ads?
To be billed, you must establish credit by prepaying for 100 column inches of space. After this you may
submit a credit application, billing will begin upon approval.



Weexty Stuoenr Reapersuip

The Daily The New
Targum York Times

“‘ &

Over $8.4 million in student spending

PER MONTH

Gircutamion & READERSHIP

17,000 Copies of The Targum
circulated daily.

110 Seperate drop off locations.
Delivered to all 5 New Brunswick &
Piscataway campses.

82% of students read The Targum on
a weekly basis.

A paper is published every day
classes are in session; Fall &
Spring semesters.

The Star The
Ledger Medium

Rutcers PopuLation

35,000 Sudents
6,000 Faculty

Tarcum Reapers Reap

Our Paper 3.7

Times o Weex On Avernet.

TArcuM PuBLISHING COMPANY
126 COLLEGE AVENUE, SUITE 431
NEw Brunswick, NJ 08901

The Daily Targum has
120 drop off locations in
and around the Rutgers
New Brunswick &

Piscataway campuses.

rop Orr Locarrons

Each star represents drop points for The Daily Targum
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There are several off-campus
drop off locations in downtown
New Brunswick, Easton Ave,
and Highland Park.
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