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$17.30

$190.00
per column inch

DISPLAY RATES

$12.80

$10.10

$10.10

Local Camera
Ready Rate

Repeat Rate 
Discount

First-Time
Buyer Discount

Local
Rate

per column inch

$12.30

$13.30
Rate applies to all advertisers with a business located in Texas.

Rate applies to local advertisers who place camera-ready ads.

Rate applies to advertisers using the local rates. For each ad 
placed at the local rate, a repeat of that ad (no changes) can be 
placed during that same calendar week using the repeat rate. 
Minimum size is 7 inches.

Rate applies to local advertisers scheduling ads for the irst 
time with The DT. The discount is available to new local 
advertisers who place an ad 7 inches or larger at least 6 times 
in a three- week period. Cannot be used with other discounts.

Rate applies to university departments, recognized student 
organizations, fraternities and sororities and candidates 
running for SGA ofices. Prepayment is required for advertisers 
without Tech account numbers.

National 
Rate

Card
Rate

Rate applies to all national or out-of-state advertisers and 
is payable in advance by cash, cashier’s check or recognized 
company check. Additional discounts not allowed.

Card ads run for 20 consecutive insertions. Copy may 
change once every ive issues. Minimum size is 1 
column inch. For those accounts not having established 
credit, payment in full must be received prior to irst 
insertion. ($9.50 pci)

Local 
Annual Contracts

250 column inches ................... $11.50

500 column inches ....................$11.00

750 column inches ....................$10.50

1000 column inches ................. $10.00

Rates shown are per column inch and are based on 

a 12-month commitment for local advertisers only. 

National advertisers may contact our ofice for contract 
information.

Campus 
Rate

Insert Rates
Pre-printed inserts only. The DT Advertising Manager 
must receive one sample copy in advance for review at 
least one week in advance. Minimum inserts in single 
run is 12,000.  

Maximum inished size is 10.5” x11.5”; minimum size is 
6” x 8”; minimum thickness is .007” per page. Inserts 
must be shipped (on skids or in boxes) to The Daily 
Toreador’s printing plant. 

Contact Advertising Ofice for scheduling and shipping 
instructions. Inserts are scheduled on a irst-come basis.

1-2 Pages .........................$80 per M

4-8 Pages .........................$90 per M

10-+ Pages  ....................$100 per M

Multiple advertisers ......... $150 per M

Complete shipment must arrive at printer no later than 5 
days before distribution date.  
Do not ship inserts to arrive on Monday; printer is closed.

Ship inserts to: 
Brazos Offset Printing

c/o Terry Reeves -(806) 828-5681
9th & Industrial Drive, Slaton, TX 79364 



Full Page

6 col. x 21”

Broadsheet

Eighth Page

4 col. x 4”

Full Page

5 col. x 11”

Tabloid

Half Page 

6 col. x 10.5”

Half

Page

3 col. x 

21”

Quarter

Page

3 col. x 

10.5”

Half Page

5 col. x 5.5”

Tabloid

Quarter Page

2 col. x 7”

Tabloid

Broadsheet Tabloid

Special Features
Fall Semester
Aug. 26 .................................................................. Back-to-School

Sept. 16 ..................................................................Big 12 Football

Sept. 17 ...............................................................  Texas Weekend

Oct. 4 .......................................................................... Fall Preview
Oct. 15 ................................................................. Family Weekend

Nov. 5 ....................................................... Homecoming Weekend

Dec. 10 ..................................................................... Finals Frenzy

Spring Semester
Jan. 12 ........................................................Spring Back-to-School

Jan. 14 ................................................................Big 12 Basketball

Feb. 28 ...................................................................Housing Guide

April 8 ............................. Raider Life (Orientation Issue) Deadline
April 29 ...................................................Reader’s Choice Awards

May 5 ........................................................................ Finals Frenzy

Mechanical Specs
The Daily Toreador is an offset broadsheet publication printed with 

an 85-line screen. There are 6 columns per page at an 11.5-inch 

page width. Each column is 1.812 inches wide with 0.125 of an inch 
between columns. The full page depth is 21 inches. 

 

A full broadsheet page measures 6 columns x 21 inches for a total 

of 126 columns inches. 

 A double truck measures 13 columns wide (24.125 inches) x 21 

inches deep for a total of 273 column inches. 

 A half-page ad measures 63 column inches and may be designed 

as follows: 

3 columns x 21 inches deep

6 columns x 10-1/2 inches deep

4 columns x 15-1/2 inches deep

1 column .....................................................................1.812 inches
2 columns .................................................................... 3.75 inches

3 columns .....................................................................5.75 inches

4 columns ...................................................................7.667 inches

5 columns .................................................................. 9.675 inches

6 columns ...................................................................11.50 inches

Color Charges
Black plus 1 color ................................................................... $160

Black plus 2 colors .................................................................$290

Process color .........................................................................$540

Regular deadlines apply. Press coniguration can limit the location 
of color ads in an issue. If you are interested in running a speciic 
color please call for availability. Discounts do not apply to color.

ADVERTISING SPECIFICATIONS

Display Deadlines
For ads to appear on:
Monday .............................................  3 p.m. previous Wednesday

Tuesday ................................................  3 p.m. previous Thursday

Wednesday ...............................................  3 p.m. previous Friday

Thursday ................................................  3 p.m. previous Monday

Friday ...................................................... 3 p.m. previous Tuesday

Circulation
12,000 copies are printed Monday through Friday in fall and spring 

semesters; 5,500 in summer. The DT is distributed free on the 

Tech campus to a community of more than 35,000 readers. 

 Subscriptions to The DT are payable in advance: 12 months, $150; 
6 months, $75. Individual copies are $1 each.

Late Ads
It is not necessary to “reserve space” prior to submitting an ad; 
both the ad order and ad copy are due by deadline.  Should 

ad copy not be received by deadline, the ad will be subject to 

cancellation from the edition. Advertising cancelled after deadline 

is subject to full charge.

Occasionally, ads can be accepted after deadline. If a late ad 
order is accepted, there will be a late charge of an additional 20% 

of the ad’s space cost.



CLASSIFIEDS
Classiied Word Rates, 15 words or less
1 Day .....................................................................................$5.00

2 Days ................................................................................... $7.00

3 Days ...................................................................................$8.00
4 Days ...................................................................................$9.00

5 Days ................................................................................. $10.00

Summer Classiied Rates
$5.00 per day for 15 words or less.

Additional words 20¢ per word per day.

Classiied Types
BOLD HEADLINE 75¢ extra per day
 FIRST TWO words in each ad set in all caps. 
 Classiied ads set in 6 pt. type average 8 words per line. 

12 pt. Helvetica Narrow Caps

 HOUSE FOR RENT
 20 characters per line 

Semester Rates
Semester Word Rates, 15 words or less

Fall semester rates: 71 issues without changes $130; 
with bold headline $150. 

Spring semester rate: 75 issues without changes 

$130; with bold headline $150.

Classiied Display 
Rates
Classiied display, per column inch
Local Open Rate ..............................................................................$13.30

Local Camera Ready ........................................................................$12.80

Campus Rate ...................................................................................$12.30

National Rate .................................................................................. $17.30
Minimum ad size is 1 column wide by 1 inch deep. Display advertising policies apply.

Deadlines & Terms
Classiied word ads: 11 a.m. one day in advance.

Classiied display ads: 4 p.m. 3 days in advance.

Direct Classiied Ad Placement: Place your ad di-
rectly online by visiting our Web site www.dailytoreador.com. Re-

ceive an e-mail asking if you would like to renew your ad so you 

don’t miss a single issue of The Daily Toreador. Visa, MasterCard, 

American Express and Discover accepted.

Terms
All advertising is cash in advance unless credit has been 

established.

Visa, MasterCard and Discover accepted. No refunds.

FRONT PAGE ADVERTISING

National
Rate/day 1000$

INCLUDES COLOR

1 Day 750$
INCLUDES COLOR

Semester 
Contract 28,000$

INCLUDES COLOR

Front Page Ad: 

6 COL X 1.5” 

WASHINGTON (AP) — 
President Barack Obama cited 
his own long struggle to quit the 
cigarettes he got hooked on as a 
teenager as he signed the nation’s 
strongest-ever anti-smoking bill 
Monday and praised it for provid-
ing critically needed protections 
for kids.

“The decades-long effort to 
protect our children from the 
harmful effects of tobacco has 
emerged victorious,” Obama said 
at a signing ceremony in the White 
House Rose Garden.

The bill marks the latest leg-
islative victory for Obama’s first 

SEOUL, South Korea (AP) 
— A North Korean-flagged ship 
under close watch in Asian waters 
is believed to be heading toward 
Myanmar carrying small arms cargo 
banned under a new U.N. resolu-
tion, a South Korean intelligence 
official said Monday.

Still, analysts say a high seas 
interception — something North 
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Tech Rodeo team competes nationally

Texas Tech’s Men’s Rodeo team 
took six students to compete in the 
61st College National Finals Rodeo 
June 14-20 in Casper, Wyo.

According to the National Intercol-
legiate Rodeo Association Web site, 
Tech’s 22-member men’s team placed 
second in the Southwest Region, al-
lowing six team members to attend 
the national event, where they placed 
19th.

Logan Allen, a senior agricultural 
leadership major from Crescent, Iowa, 
said he was proud to be part of the six-
person team that attended the national 
competition.

“I’m glad we got a chance to com-
pete,” he said, “and next year we plan 
to win the region and go on to win the 
nation, too.”

The regional competition consisted 
of 10 rodeos, he said, in which Tech’s 
team competed well enough to move 
onto nationals. The team’s sixth-place 
rank in 2008 did not allow them the 
chance to compete in nationals.

Allen competed with Chance 
Honey, Jeremy Krywcun, Jake Brown, 
Jay Manning and Stetson Rasberry, 
he said.

Rasberry, a senior business manage-
ment major from Roby, finished second 
in both the first and third rounds and 
sixth overall in bull riding at the na-
tional competition.

He was proud of his results, he 
said, as well as the results of the team 
as a whole, however, he was looking 
forward to doing better at next year’s 
competition.

“Everybody goes to win,” he said, 
“so I guess I was a little disappointed 
that I didn’t come out number one.”

The team did not do as well as they 

North Korea threatens to harm US if attacked 
Korea has said it would consider an 
act of war — is unlikely.

The Kang Nam, accused of en-
gaging in illicit trade in the past, is 
the first vessel monitored under the 
new sanctions designed to punish 
the North for its defiant nuclear test 
last month. The U.S. military began 
tracking the ship after it left a North 
Korean port on Wednesday on suspi-
cion it was carrying illicit weapons.

A South Korean intelligence of-
ficial said Monday that his agency 

believes the North Korean ship is 
carrying small weapons and is sailing 
toward the Myanmar city of Yangon.

The official, who spoke on condi-
tion of anonymity citing the sensitive 
nature of the information, said he 
could provide no further details.

Myanmar’s military government, 
which faces an arms embargo from 
the U.S. and the European Union, 
reportedly has bought weapons from 
North Korea in the past.

The Irrawaddy, an online maga-

zine operated by independent exiled 
journalists from Myanmar, reported 
Monday that the North Korean ship 
would dock at the Thilawa port, some 
20 miles (30 kilometers) south of 
Yangon, in the next few days.

The magazine cited an unidenti-
fied port official as saying that North 
Korean ships have docked there in the 
past. The magazine’s in-depth cover-
age of Myanmar has been generally 
reliable in the past.

South Korean television network 

YTN reported Sunday that the ship 
was streaming toward Myanmar but 
said the vessel appeared to be carrying 
missiles and related parts. The report 
cited an unidentified intelligence 
source in South Korea.

Kim Jin-moo, an analyst at Seoul’s 
state-run Korea Institute for Defense 
Analyses, said the North is believed 
to have sold guns, artillery and other 
small weapons to Myanmar but not 
missiles, which it has been accused of 
exporting to Iran and Syria.

ANCHORAGE, Alaska (AP) — A 
strong earthquake jolted urban areas 
of Alaska on Monday, sending people 
diving under desks and huddling in 
doorways.

The U.S. Geological Survey said 
an earthquake with a preliminary mag-
nitude of 5.7 struck near the town of 
Willow at 11:28 a.m. Monday. The epi-
center was 58 miles from the state’s larg-
est city, Anchorage, where the rumbled 
continued for several moments.

The West Coast and Alaska Tsuna-
mi Warning Center reported the quake’s 
magnitude at a slightly weaker 5.3 and 
said no tsunami will be generated.

Obama signs anti-smoking bill, cites own struggle  

WASHINGTON (AP) — The 
Supreme Court ruled narrowly 
Monday in a challenge to the 
landmark Voting Rights Act, sid-
ing with a small Texas governing 
authority but sidestepping the 
larger constitutional issue.

The court,  with only one 
justice in dissent, avoided the 
major questions raised over the 
federal government’s most pow-
erful tool to prevent discrimina-
tory voting changes since the 
mid-1960s.

CAIRO (AP) — Riot police 
attacked hundreds of demonstrators 
with tear gas and fired live bullets in 
the air to disperse a rally in central 
Tehran Monday, carrying out a 
threat by the country’s most power-
ful security force to crush any further 
opposition protests over the disputed 
presidential election.

Britain, accused by Iran of fo-
menting post-election unrest, said it 
was evacuating the families of diplo-
mats and other officials based in Iran 
— the first country to do so as Iran’s 
worst internal conflict since the 1979 
Islamic Revolution escalated.

five months. Among his other 
successes: a $787 billion economic 
stimulus bill, legislation to expand 
a state program providing children’s 
health insurance and a bill making 
it easier for workers to sue for pay 
discrimination.

The president has frequently spo-
ken, in the White House and on the 
campaign trail, of his own struggles 
to quit smoking. He brought it up 
during Monday’s ceremony while 
criticizing the tobacco industry for 
marketing its products to young 
people.

Obama said almost 90 percent of 
people who smoke began at age 18 or 
younger, snared in a dangerous and 
hard-to-kick habit.

“I know — I was one of these 

teenagers,” Obama said. “So I know 
how difficult it can be to break this 
habit when it’s been with you for a 
long time.”

Before dozens of invited guests, 
including children from the Cam-
paign for Tobacco Free Kids, the 
president signed legislation giving 
the Food and Drug Administration 
unprecedented authority to regulate 
tobacco.

Obama accused the tobacco 
industry of targeting young people, 
exposing them to a “constant and 
insidious barrage of advertising where 
they live, where they learn and where 
they play. Most insidiously, they are 
offered products with flavorings that 
mask the taste of tobacco and make 
it even more tempting.”

The new law bans candy and fruit 
flavors in tobacco products, and it 
limits advertising that could attract 
young people.

The Family Smoking Prevention 
and Tobacco Control Act also allows 
the FDA to lower the amount of ad-
diction-causing nicotine in tobacco 
products and block misleading labels 
such “low tar” and “light.” Tobacco 
companies also will be required to 
cover their cartons with large graphic 
warnings.

The law won’t let the FDA ban 
nicotine or tobacco outright.

“It is a law that will save Ameri-
can lives,” Obama said.

Anti-smoking advocates looked 
forward to the bill after years of 
attempts to control an industry so 

fundamental to the U.S. that carved 
tobacco leaves adorn some parts of 
the Capitol.

Opponents from tobacco-growing 
states such as top-producing North 
Carolina argued that the FDA had 
proved through a series of food safety 
failures that it was not up to the job 
of regulation. They also said that 
instead of unrealistically trying to get 
smokers to quit or to prevent others 
from starting, lawmakers should en-
sure that people have other options, 
like smokeless tobacco.

As president, George W. Bush op-
posed the legislation and threatened 
a veto after it passed the House last 
year. The Obama administration, by 
contrast, issued a statement declaring 
strong support for the measure.

TEXAS TECH RODEO team member Jeremy Krywcun wrestles his calf to the ground during an event at nationals on June 16 in 

Casper, Wyo.

could have, he said, because of the 
stock drawn for the competition. 
Judges randomly select the animals 
used by the competitors, a process 
known as drawing stock.

Half the score consists of the 
animals used to compete, the other 
half consists of the competitor’s 

performance.
“We’ve got some really good guys 

on the team,” he said, “we just drew 
really rough stock. Good or bad, it’s 
the game.”

He also competes professionally, 
and said he has done well in minor 
league Professional Bull Riding 

competitions.
Erica Creswell, a junior psychology 

major from Weatherford, Okla., agreed 
with Rasberry, and said stock has a lot 
to do with performance.

“Not everything you draw you can 

RODEO ➤➤

Third Tech pitcher 
goes to MLB

Leap of joy
See Page 2



Speciications: 2.875” x 2.875”. The notes will be printed on semi-gloss paper 
with a UV varnish overprint and placed above the fold on the front page of 

every paper. The adhesive is ultra removable and designed speciically not 
to affect the front page of the newspaper. 

Colors used in artwork should be CMYK. Also, be sure all graphics and photos 

are CMYK (unless they are to be printed in black and white, then make sure 

they are grayscale). 

All printing of Newspaper Notes must go through The Daily Toreador advertis-

ing department. All rates are non-commissionable. The DT Advertising Man-

ager must receive 15 days advance notice for all artwork. Minimum notes in 

single run is 12,000. 

Summer
Black & Red is The Daily Toreador’s summer publication. Prints twice a week on Tuesdays 
and Fridays. The summer paper is illed primarily with news and entertainment. The campus is 
illed with Red Raider Orientation, many youth camps and more than 10,000 students attend-

ing classes. 

Frequency Discount Rates
Five issues, at a reduced rate of $12.10 per inch
Nine issues, at a reduced rate of $11.10 per inch
Fourteen issues, at a reduced rate of $10.10 per inch
Eighteen issues, (both summer semesters) at a 
reduced rate of $9.10 per inch

1500
Sticky Notes

$
per sticker
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SAN FRANCISCO (AP) — The 
California Supreme Court upheld a 
voter-approved ban on same-sex mar-
riage Tuesday, but it also decided that 
the estimated 18,000 gay couples who 
tied the knot before the law took effect 
will stay wed.

The 6-1 decision written by Chief 
Justice Ron George rejected an argu-
ment by gay rights activists that the 
ban revised the California constitu-
tion’s equal protection clause to such a 
dramatic degree that it first needed the 
Legislature’s approval.

The court said the people have a 
right, through the ballot box, to change 
their constitution.

RANKIN INLET, Nunavut (AP) 
— Canada’s governor general ate a 
slaughtered seal’s raw heart in a show 
of support to the country’s seal hunt-
ers, a display that a European Union 
spokeswoman on Tuesday called “too 
bizarre to acknowledge.”

Governor General Michaelle 
Jean, the representative of Britain’s 
Queen Elizabeth II as Canada’s head 
of state, gutted the seal and swal-
lowed a slice of the mammal’s organ 
late Monday after an EU vote earlier 
this month to impose a ban on seal 
products on grounds that the seal 
hunt is cruel.

AUSTIN (AP) — The House 
has approved scaling back Texas’ 
automatic college admissions 
law known as the top 10 percent 
rule.

House members gave their 
final OK Tuesday morning.

Under the compromise bill, 
universities could cap the num-
ber of Texas students admitted 
under the program to 75 percent 
of the entering resident freshman 
class. The bill would take effect 
in 2011.

See Page 5
See Page 2

See Page 2

Merket Center expansion
See Page 2

Students pleased Lubbock no longer dry

There’s no hiding it, alcohol is 
a staple of college life.

So the recent passing of two 
ballot propositions to expand al-
cohol sales in Lubbock County has 
summer school students returning 
with anticipation of being able 
to buy alcohol without driving to 
The Strip.

Both propositions easily passed 
on May 9. Proposition 1, which 
intended to expand packaged 
alcohol sales in Lubbock County, 
passed with 64.5 percent in favor, 
while Proposition 2, which allows 
mixed-drink sales in restaurants, 
passed with almost 70 percent in 
favor.

“I’m glad it passed. Honestly, 
I think it’s stupid that they were 
keeping Lubbock dry,” said Austin 

Zimmer, a junior agricultural com-
munications major from Amarillo. 
“I mean kids are gonna drive out 
there regardless, so they can be 
plastered drunk and still drive out 
there. At least they’ll be plastered 
drunk and drive five blocks instead 
of 10 miles.”

However, Tech students will have 
to be patient after owners of Pinkie’s 
and Majestic Liquor, who operate 
the liquor stores at The Strip, filed 
a lawsuit against the city of Lubbock 
and the Texas Alcoholic Beverage 
commission arguing alcohol zoning 
ordinances approved by Lubbock 
City Council in December violate 
state law.

The city of Lubbock and alcohol 
representatives eventually were 
granted 90 days to come to a settle-
ment, which delayed the date that 
Lubbock officials and the Texas 
Alcoholic Beverage Commission can 

issue licenses for new in-city alcohol 
businesses.

Ryan Suttles, market manager of 
operations for 7-11 gas stations in 
Lubbock and Wichita Falls, said his 
stores have not filed any permits and 
is in a holding pattern, along with 
the rest of the city, until the dispute 
between the alcohol representatives 
and the city of Lubbock is settled. 
Suttles did say internal planning, 
such as employee certification and 
preparation, is ongoing.

“If you would ask me today, I’d say 
I’d sure like to be in business by the 
month of September, it could be ear-
lier,” he said. “It’s totally dependent 
on this litigation that’s going on.”

When the litigation is resolved, 
Suttles said his stores will apply for 
permits as soon as possible and move 
alcohol into every Lubbock store in 
quick fashion.

“In terms of what the public is 

OWNERS OF PINKIE’S and Majestic Liquors, who together own The 

Strip, filed a lawsuit against the city of Lubbock claiming approved zoning 

ordinances from December 2008 were unfair.

gonna see, the changes will take place 
in the same day,” he said. “We’ll have 
a delivery in the morning, we’ll rear-
range the facility in the afternoon, or 
mid-morning, and we’ll start selling 

beer and wine that afternoon, gener-
ally speaking.”

John Grace, assistant criminal 

ALCOHOL ➤➤

Leisure pool opens, ready for Tech students

JASON LYNCH, A senior theater design and technology major from Dallas, goes through 

the slide at the new student leisure pool Friday. 

Dozens of students celebrated summer 
on Friday by hopping on an innertube and 
floating the Lazy River at the soft opening 
of the Robert H. Ewalt Student Recreation 
Center Leisure Pool.

Texas Tech’s $8,250,000 swimming 
facility includes wet decks, a splash pad, a 
lazy river and hot tub and according to Joe 
MacLean, director of recreational sports, is 
unrivaled by leisure pool facilities at other 
universities.

“A lot of the schools have some portion 
of what we have,” he said. “No school that 
I’m aware of has all of what we have or any-
thing to the extent of what we have.”

He said he is proud to say the leisure 
pool will be the benchmark for other 
universities to match or exceed in the 
future.

Tech students designed and funded the 
project, which began in December 2005 
according to the Facilities, Planning and 
Construction Web site. 

The leisure pool did not reach the 400-
to 500- person capacity Friday, however, 
MacLean and Melissa Hogle, assistant 
director of Aquatics, expect the facility to 
become more crowded as summer classes 
begin. 

Hogle said 50 new staff were hired 
to keep the facility running throughout 
the summer and the beginning of the fall 
semester. 

Devlin Willingham, a psychology 
and sociology senior from Artesia, N.M., 
worked at Tech’s indoor swimming facility 
before Friday’s opening. 

Willingham and Hogle had similar 

safety and security concerns about the facility, 
however, Hogle said she is confident her staff 
is capable of keeping swimmers safe. 

A diving well is shared by swimmers using 
the diving board and the drop slide and must be 
well monitored, Willingham said, and, as with 
any attraction on campus, alcohol consumption 
is a concern.

“As long as they’re smart and safe, I guess they 
wouldn’t get caught,” he said of students attempting 
to have alcohol on campus. “If we do catch them, 
we’ll treat it like anything else on campus.” 

MacLean said video surveillance should 
combat some safety and security concerns and 
deter students from practicing irresponsible 
behavior. 

Willingham’s place of employment will be 
a place for other students to gather outdoors 
during the summer months to socialize and 
relax. 

Patat Ayuwathana, a senior accounting 
major from Amarillo, floated the lazy river 
Friday and said he was surprised and impressed 
with the facility. 

He plans to spend time at the pool every 
day while he is in Lubbock, he said. MacLean 
hopes the pool will act as a gathering place for 
students such as Ayuwathana, who will be in 
Lubbock during the summer months. 

“It wasn’t just about swimming. It’s about 
community,” he said. “What we think we have 
created and what we hope we have created is an 
outdoor leisure pool that becomes an outdoor 
gathering location for students.”

For students enrolled in summer courses, the 
leisure pool is free. For individuals not enrolled, 
admittance is $75 for the summer and includes 
admission to the recreation center. 

For hours and additional information, visit 
http://www.depts.ttu.edu/recsports/.

➤➤hannah.boen@ttu.edu

H1N1 cases confirmed in Lubbock, health officials not worried

With two cases of swine flu, or the H1N1 
virus, confirmed in Lubbock last week and Texas 
Tech students returning from all over the state 
for summer classes today, health officials are 
suggesting rigorous hygiene habits to prevent 
catching or spreading the virus.

Ron Cook, City of Lubbock health authority 
and vice chair of family medicine at the Texas 
Tech Health Sciences Center School of Medi-
cine, said the virus does not seem as bad as most 
people initially thought and is not any worse 
than other type of flus. The early “panic and hys-
teria” was a product of people dying in Mexico 
from an unidentifiable strain of the flu.

“It kind of initially scared everybody and now 
with rapid transit and air flight, it was spreading 
fairly rapidly,” he said. “In Mexico, those cases 

were reported out of the hospital, and in 
the United States, we were reporting those 
cases out of the clinic, which is attacking the 
iceberg from the other side. 

“So we were just trying to be prepared. 
We were trying to get ready in case it was a 
really bad one, and it didn’t turn out to be 
near as bad as we thought.”

However, that does not mean students 
should put hygiene on the back burner, he 
said.

“At present, this is no different than a 
cold or somebody else that has a contagious 
disease,” he said. “If somebody is in the class 
with you and they’re coughing and hacking, 
and you happen to sit by them, I’d probably 
get up and move.”

Nancy Haney, executive director of 
health for the city of Lubbock, said a child 
under the age of five, which is not school age, 

was confirmed on May 16 as the first swine 
flu case in Lubbock.

The second case of swine flu in Lubbock 
County was confirmed on Friday.

“It’s an adult female,” Haney said. “She 
actually had symptoms before the child, so 
we weren’t surprised she had a positive test 
result. We really suspected that she was the 
source for the child and this kind of con-
firmed that for us. 

“None of the other family members (were 
infected with H1N1), they all tested nega-
tive. They’ve all been treated with Tamiflu, 
which should hopefully prevent them from 
getting ill. They are socially isolating them-
selves.”

Haney would not go into detail as to 
where the family had been traveling, but she 
did admit it was a city with confirmed cases 
of H1N1. Cook said the family had a history 

of traveling in southern Texas. 
“There always is a possibility somebody else 

could be infected through this family’s case,” 
Haney said, “but we’re hopeful based on the 
fact that they’ve been treated and most of the 
family is negative, and they have stayed in for 
the right number of days since the start of the 
symptoms. The probability of getting to someone 
else is fairly low.”

As of Monday, the Center for Disease Control 
Web site has reported 900 confirmed H1N1 cases 
and 10 deaths from the virus in the U.S., with 
three coming from Texas.

Cook said, comparatively, with 38,000 
Americans dying each year from the regular flu, 
H1N1 is getting significantly more attention and 
panic than it deserves.

“There are no formal plans about closing 
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dailytoreador.com
Leaderboard

728 x 90

ONLINE RATES

Up to three advertisers can rotate throughout the 
site pages in each spot.  

Contact your ad rep today at 806.742.3384

Leaderboard (728 x 90 pixels) ............ $425 / month
Weather Sponsor (300 x 250 pixels) .. $350 / month
Rectangle Right 2 (300 x 250 pixels).. $250 / month
In-story (300 x 250 pixels) .................. $225 / month
Vertical Banner 1 (120 x 90 pixels) ..... $175 / month
Vertical Banner 2 (120 x 90 pixels) ..... $175 / month
Bottom Leaderboard (728 x 90).......... $135 / month
Page Peal ........................................... $425 / month

Online ads can be animated, but cannot contain 
sound. Ads can be accepted on disk or can be 
e-mailed to dawn.zuerker@ttu.edu. Please include 
the URL of the page you want linked to your ad.

Deadline
Two business days prior to start date.

Text Links
$150 / month
$750 / 6 months
$1200 / year

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Bottom Leaderboard
728 x 90

Weather Sponsor 
300 x 250

Vertical Banner
120 x 90



DT RAIDER ramPAGE

Support Coach Tuberville in his inaugural 
season as the Red Raider football coach. 

Show your support by posting your ad on 
the back of The DT’s doubletruck message 
printed each home game and at Tech’s 
game against Baylor in Dallas. A different 
message will be featured each time, and 
the pull-out page will be inserted in The DT 
and distributed on game day, giving your 
business great coverage.

Game Day 
RATES
1x buy ...................................... $13.30 pci
2x buy ...................................... $12.00 pci
3x buy ...................................... $11.30 pci
4x buy ...................................... $10.50 pci
5x buy ...................................... $10.00 pci
All games including Baylor ...... $9.50 pci

Games
Sept. 5 ...............................Tech vs. SMU
Sept. 18 .............................Tech vs. Texas
Oct. 9 .................................Tech vs. Baylor

Oct. 16 .... Family weekend . Tech vs. Okla St.
Oct. 6 ........ Homecoming .... Tech vs. Missouri
Oct. 20 ..................... Tech vs. Weber State
Oct. 27 ............................Tech vs. Houston

Double truck example

Example sizing on opposite side of support message



ROP Specs
 » Minimum ad size is 1 column x 1 inch. Ads are sold in one-half inch 

  increments. 

 »  Ads must be as many inches deep as they are columns wide. Ads more than 19 

  inches in depth are charged the full depth of 21 inches in the 

  broadsheet format. 

 » Broadsheet page measures 6 columns by 21 inches; printed in fall, spring  

  semesters.

 »  Tabloid page measures 5 columns by 11.5 inches; printed in the 
  summer and certain special sections.

Credit & Billing  
 »  All display advertising rates are non-commissionable. 

 »  All advertising is cash in advance unless credit has been established  

  with Student Media and the advertiser’s account is current. 

 »  Accounts are net and payable on the 10th of the month in which billing  

  is rendered.

 »  Political and transient advertisers must pay by cash, certiied check or  
  money order in advance. All political and cause advertisements must  

  carry the information required by law (e.g., Paid Political Committee  
  for John Doe, Treasurer). 

 »  MasterCard, Visa, Amerrican Express and Discover are acceptable 

     methods of payment. 

 »  All entertainment advertising is cash in advance. 

 »  All classiied advertising is cash in advance unless credit has been  
  established.

 »  The DT reserves the right to require prepayment in advance or to   

  cancel credit privileges at any time.

Agency commission 

 »  All rates are net to newspaper. Ad placed through agencies are cash  

  in advance or billed to the advertiser responsible for payment upon  

  approved credit.

Advertising Policy
 »  All advertising is subject to review by the Student Advertising   

  Manager with advice from the Advertising Manager. Should it be   

  necessary, a student review will determine if the advertisement meets  

  the standards of acceptability for The Daily Toreador.

 »  The Daily Toreador will not knowingly accept any advertisement that  

  is defamatory, promotes academic dishonesty, violates any city,   

  county, state or federal laws, or that is potentially libelous against 

  a person based on race, age, color, creed, religion, nationality,   

  disability, gender or sexual orientation.

 »  The Daily Toreador reserves the right to refuse any advertising that   

  does not conform to the published advertising policy (available upon  

  request).
 »  The Daily Toreador only will place ads that 1.) promote and sell   

  merchandise based on its value; 2.) refrain from relecting unfairly   

  or making direct reference about competitors, their products, services  

  or methods of doing business; 3.) do not mock or are not derogatory  

  toward competitors or other DT advertisers.

 »  Liability for any errors is limited to the cost of the irst insertion of   

  incorrect copy. Requests for adjustment must be made within 30 days  
  of publication. Should an ad not be published as ordered, The Daily  

  Toreador cannot be responsible for any losses or damages caused as  

  a result. All make good ads are subject to the advertising    

  managers approval. 

 »  The Daily Toreador will honor all requests whenever  
  possible; however, position cannot be sold or   

  guaranteed.

 »  Proofs will be provided, on advertiser闇s requests,  
  for any ad submitted. 

 »  Cancellation of advertising space is accepted until  

  the deadline for space reservation. No exceptions.

 »  Advertising having the appearance of news must  

  be clearly marked “Paid Advertising” at the top of  
  the ad within its border.

 »  The advertiser agrees to accept sole responsibility  

  for the content of an ad and hold harmless Texas  

  Tech University, its Board of Trustees and its   

  oficers, agents and employees, The Daily Toreador,  

  Student Media, from and against any and all loss, 

   cost and expense, including reasonable attorney  

  fees, resulting from the publication by The Daily   

  Toreador of the advertiser’s advertisement. 

File Submission Basic Information
 »  Electronically-submitted ads are preferred. Ads   

  may be e-mailed or supplied on CD-ROM. 

 »  PDF is our preferred format for receiving iles.   

  When creating a PDF ile, all fonts must be   

  embedded, including basic fonts such as Helvetica  

  and Times. The DT reserves the right to substitute  

  similar fonts if a font is corrupted.

 »  Send your ad via e-mail to dawn.zuerker@ttu.edu.  

  Please include your name, address, phone number,  

  what you’re submitting, the ad size and the run   

  dates. All fonts and images either need to be   

  embedded or sent as a separate attachment. 

   The DT advertising department prefers camera-  

  ready ads be formatted as a PDF, EPS and TIF.   

 * The DT is not responsible for the reproduction   

  quality of camera-ready electronic ads. 
 »  Unacceptable iles are Word, PowerPoint,   

  QuarkXPress, Publisher or any Corel software   

  programs. If you create content in these programs,  

  you should convert your ile to a PDF. Files formats  

  such as GIF, JPEG and PNG generally will not

  reproduce well in print and should not be submitted.

Images: 
 »  Resolution: 170 dpi; Line screen: 85 lpi
 »  CMYK or spot color: If your ad is running color. 
  If not, please grayscale your images. Use these   

    specs if you are sending a ile in .EPS or .TIF format  
  or have images within an ad. Please contact your  
  sales representative if you wish to use a speciic   
  spot color. 

 »  The DT reserves the right to reset or resize ads   

  submitted with the incorrect dimensions. This may  

  result in changes from the original layout. The DT  

  is not responsible for the reproduction quality of   
  camera-ready electronic ads. 

ADVERTISING POLICIES


