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meet the emerald
The University market, straight up
When you place your message with us, we deliver  
a target audience of active young adults who are 
developing spending habits and brand loyalty.

Along with a strong student contingent, our print and 
online readers also include faculty, staff, alumni 
and community members. Such a unique, varied 
market is hard to find!

We want to help you make your business thrive. Our 
student account executives are experts at reaching 
the student audience — because they are the audience!

We look forward to working with you. 
– Oregon Daily Emerald Advertising Department 

Readership, by the numbers

20,213 UO enrollment 16,639 undergraduate students

 3,574 graduate students 20.9 undergraduate average age 

 28.2 graduate average age 35.7% Out-of-state students 

 4,459 faculty members 
Source: University of Oregon, University Profile 2009 

Contact us
address: 1222 E. 13th Ave, Ste. 300, Eugene, OR 97403; dailyemerald.com

business:  p | 541.346.5511 ext. 302  

advertising:  p | 541.346.5511;  f | 541.346.5578;  e | ads@dailyemerald.com

creative services:  p | 541.346.5511 ext. 329;  e | creative@dailyemerald.com

The Oregon Daily Emerald (ODE) has been serving the University of Oregon as the 
campus newspaper since 1900. We have a rich history, distinguished alumni and are 
repeatedly recognized as one of the finest college dailies in the nation.

Employing more than 70 students throughout the year, the Oregon Daily Emerald Publishing 
Company, Inc. is a 501(c)(3) non-profit, public benefit corporation.

The ODE is distributed at more than 120 locations on campus and the surrounding 
community. We continue to be the primary source of campus news and marketplace 
information for the U of O. 
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display rates

Color
Full color $200 • Single color $100
Regardless of the color purchased, ad files should be set up as CMYK process (versus spot).If a 
single color is purchased, color in file must be limited to a single optical color in addition to black. 
Please contact the Creative Services department at 541.346.5511 ext. 329 with questions. 

Scene/Game Day
20% premium for guaranteed placement in Scene and in six Game Day issues for UO football 
home games (10,000 additional copies distributed at Autzen and around Eugene). Regular 
rates apply in seven Game Day issues for away games and bowl game. 

Advertisers receive a 10% discount by committing to 13 Game Day  
or 10 Scene issues per academic term.

Guaranteed placement
Available for a 20% space premium. 

Frequency discount
Extend the reach of your message and save. 

• Run the same ad twice within five business days and save 20% on the 2nd insertion. 
• Run the same ad three times within five business days and save 20% on EACH insertion.

Discounts apply to space charge only.

Non-profit discount
Ads promoting one-time fund-raising events benefiting non-profit organizations qualify  
for a 15% discount on space charge. Cannot be combined with other discounts.

Volume discounts
Annual volume discount rates are based on a total column-inch commitment during a 12-month 
period.  Applies to our newspaper product only (excluding puzzle & feature sponsorships). 
Volume discount rates are not available in conjunction with agency discounts.

Volume Local  Open 
   250˝ $9.75 (save 5% = $128)  $11.65 (save 5% = $153)
   500˝ $9.25 (save 10% = $513)  $11.00 (save 10% = $613)
1,000˝ $8.70 (save 15% = $1,538)  $10.40 (save 15% = $1,838)
2,500˝ $8.20 (save 20% = $5,125)  $ 9.80 (save 25% = $6,125)

Open
$12.25 
per column inch
Applies to non-local,  
non-University businesses.

Local 
$10.25 
per column inch
Applies to locally owned 
and operated companies 
doing business only in Lane 
County and selling directly to 
the public.

University 
$8.25 
per column inch
Applies to UO students & 
departments.

ASUO
$8.00 
per column inch
Applies to ASUO programs.
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Dailyemerald.com advertising
Dailyemerald.com is a great way to target the Internet-savvy readers of the Emerald, as well 
as parents, alumni, prospective students and the greater Eugene-Springfield community.

Average number of daily page views: 
3,464

Average number of daily unique viewers: 
1,177

Average % of viewers  
from the Eugene-Springfield area: 
30%

Week: $100 
(approximately 17,000 impressions/week)

CPM: $5/thousand 
(minimum 10,000 impressions)

Banner  
645 x 60 pixels

Sidebar  
300 x 250 pixels
Ads will be rotated when multiple advertisers request the same position.

Source: Google Analytics, 09.29.09-06.11.10

Email banner advertising
Subscribers receive free daily headlines 
via email, with links to top stories featured on 
www.dailyemerald.com. The ads are sold on 
a first-come, first-served basis and run 
for one week minimum.

Week: $150
(Monday - Sunday)

Month: $450
(4 weeks, Monday - Sunday)

Term: $1,200
(10 weeks, Monday - Sunday)

Bundle discount
Receive 10% off the cost of an email banner when purchased at the same time  
as a Dailyemerald.com banner/sidebar ad.

Email banner  
468 x 60 pixels

online advertising

Sidebar 

Banner

Dailyemerald.com available ad spaces

Sidebar 

Content

Content

Banner

Email banner available ad space

Content

Content
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Creative services
Basic ad design available for no extra charge. Ask your sales representative for details. 

E-mail camera-ready files to creative@dailyemerald.com. Please send a High-Quality Print PDF 
file without crop marks or page information. For Photoshop PDFs: set resolution for photos at 
300 dpi; text/line art at 600 dpi.

full page
6x16.5”

1/2 page
6x8”

2x2”

2x5”

1/4 page
3x8”

1/8 page
3x4”

1/2 page
3x16.5”

ad specs & deadlines
Ad sizes
Ads are sold as ‘columns’ wide by inches deep. 
Smallest ad size available is 1 col. x 4” or 2 col. x 2”. 
(Example: a 2x2 is 3.3” wide x 2” deep)

1 col. = 1.56˝
2 col. = 3.30˝
3 col. = 5.04˝
4 col. = 6.77˝

 5 col. =  8.51˝
 6 col. = 10.25˝
 13 col. = 21.50”

Regular issue deadlines
Issue Day Space (4 p.m.) Materials (9 a.m.)
Monday Prior Wednesday Prior Thursday 
Tuesday Prior Thursday Prior Friday 
Wednesday Prior Friday Prior Monday 
Thursday Prior Monday Prior Tuesday  
Friday Prior Tuesday Prior Wednesday

Common ad sizes

1 column inch
actual size  
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classified rates
Print rate
$0.50 per word, per day

1-9 days: Regular price
10+ days: 5% discount
30+ days: 10% discount
45+ days: 15% discount

Classified categories
EMPLOYMENT
EVENTS
FOR SALE
PERSONALS
RENTALS/REAL ESTATE
SERVICES

Place an ad
Visit www.dailyemerald.com  
or call 541.346.5511 to place your ad 
online and in print. 

Print ads are displayed in 7-point Arial type.  
15-word minimum. 

Classified line ad deadline
9 a.m., one business day  
prior to publication.

Ad enhancers (per-day rate)
Bold: $1 (first five words)
Boxed: $2

Supersaver
$15 per ad 
Run a supersaver in the body of the classified section and save 20% off of the local rate.  
Ads must run within 12 months of first run date. No changes to ad throughout run. 

• 30-ad minimum (only $450)
• Dimensions: 1.56”(w) x 1.50”(h) 

Puzzle & feature  
sponsorships
Select a puzzle or feature to sponsor 
one day of the week (M-F). 

Sponsorships are sold by the term 
on a first-come, first-served basis.

One term:  
$50/ad 
($500/term; 10 total ads)

NY Times Crossword/Sudoku 
5.042” x 1.5”

Horoscope 
3.306” x 2”

To place your ad: call 541.346.5511 or visit dailyemerald.com
ONLINE: free! 

find more ads at

PrINt: 25¢ / word / day (announcements, for sale) • 50¢ / word / day (services, events, employment, housing)

TODAY’S BIRTHDAY (JULY 28). Your contri-
butions are hugely meaningful to others. You 
put your creativity and effort into doing what 
people need and want -- only they probably 
don’t know they need it until they see what 
you do. Bigwigs notice and promote you in 
August. Relationships grow closer because 
you’re willing to be flexible this fall. Cancer 
and Gemini adore you. Your lucky numbers 
are: 7, 15, 20, 36 and 25.

ARIES (March 21-April 19). You’ll be setting 
goals again. Be absolutely honest about what 
you really want. Otherwise, even when you 
reach the pinnacle of your journey, the ac-
complishment may ring false. 

TAURUS (April 20-May 20). You attack chal-
lenges and dream schemes. You don’t get 
hung up on the details or the fear that you 
won’t actually do all you plan. Your way is 
made easy -- minimal frustration and maxi-
mum delight. 

GEMINI (May 21-June 21). You must be do-
ing something right! The things that matter to 
you are handled. Life falls into its logical or-
der. Feeling more or less in control of things, 
you’re able to relax into the sweetness of the 
moment. 

CANCER (June 22-July 22). No matter what’s 
going on beyond your front door, you have 
the ability to close it out and forget about it as 
you busy yourself with the creation of a cozy, 
happy, calming world of your own. 

LEO (July 23-Aug. 22). Not everyone gets why 
they’re supposed to be nice to you, but they 
treat you well, anyhow. People don’t have to 
know the important things you’ve done to 
know that you are important. Your presence 
commands respect.

VIRGO (Aug. 23-Sept. 22). A playful spirit is 
alight. Why hold on to an uninspired version 
of reality? Maybe you’ll even tell a fib in order 
to keep a fantasy alive for a child (or person 
who acts like one).

LIBRA (Sept. 23-Oct. 23). The information out 
there is so incredibly boring. Thank goodness 
for someone like you, who puts a fun twist on 
everything. Your phone will keep ringing be-
cause people like your view of the world.

SCORPIO (Oct. 24-Nov. 21). A little bit of 
knowledge is dangerous. People around you 
may make wrong assumptions, and what’s 
worse, they assume they have the right to act 
on them, too. The one who knows nothing 
knows the most. 

SAGITTARIUS (Nov. 22-Dec. 21). You may 
have a belief that to follow your offbeat dream 
or creative goal won’t be lucrative. Examine this 
idea -- is it really true? Let desire (not rationale) 
lead the way to your ultimate career purpose. 

CAPRICORN (Dec. 22-Jan. 19). You have the 
perfect opportunity to put your style stamp on 
relationships and work, too. You’re endlessly 
creative now and there’s hardly a raw material 
around you that you can’t use as a resource. 

AQUARIUS (Jan. 20-Feb. 18). You’ll be un-
learning what you were taught about com-
municating with loved ones. Familiarity some-
times generates lazy social habits. You’re 
treating those around you with an increasing 
amount of care and respect. 

PISCES (Feb. 19-March 20). It’s exciting to know 
that you have shining inner potential -- someone 
new sees even more in you than you do! Since 
the real proof is in the work that you do, you’ll be 
extremely busy over the next three days.
COPYRIGHT 2008 CREATORS SYNDICATE, INC.

Horoscope
by Holiday Mathis

Horoscope  
3.306” x  2”

Sudoku
5.042” x  1.5”

NY Times Crossword
5.042” x  1.5”

employment
190 Opportunities

UO-JobLink
It’s not just jobs.

Search full & part-time jobs, cam-
pus jobs, internships, and volunteer 
opportunities. Apply & sign up for 
on-campus interviews. Register for 
career events. Receive position an-
nouncements directly in your inbox. 
Research employer profiles. Track 
deadlines & appointments in your 
personal career calendar.
http://uocareer.uoregon.edu

Fishing guide school in Alaska.  
Learn a trade, possible job after.  
Legendlodge.com 218-779-6950

KWVA is hiring!
The University of Oregon’s campus 
radio station is hiring student staff 
in all areas of operation including: 

marketing, management, personnel, 
music, production, news, and much 

more.  These positions serve as 
the department directors for the 

2010-2011 academic year, begin-
ning in July.  For more information, 

including job descriptions and 
applications, visit the ASUO Office, 
Suite 4 EMU or contact Charlotte at 
346-5098 or cnisser@uoregon.edu  

Applications are due by noon on 
Friday, April 16.  

193 Internships
Join The JanSport Team!

JanSport is currently seeking 
Student Ambassadors during Fall 
2010 for an on-campus paid 
internship. For more information on 
the position visit: www.jansport.com/
students 

205 Help Wanted
Groundskeeper, Oregon Country 
Fair. Seasonal part-time landscape 
maintenance in Veneta/Elmira 
area. Maintain/operate equipment, 
vegetation ID skills desirable. Job 
description available oregoncoun-
tryfair.org or at Fair’s Eugene office. 
Pay commensurate with experience 
up to $10/hour. EOE, preference 
given to OCF participants. Resume 
and cover letter deadline 5 pm May 
16, 442 Lawrence Street, Eugene 
97401. 541.343.4298.

Make $7,000-$9,000 this summer
Exterior painting in Portland

Requirements: reliable vehicle, clean 
cut, full-time, no experience nec-
essary, will train. $7,000 minimum 
guaranteed! Men and women en-
couraged to apply. Not affiliated with 
any college painting companies. 

Twin City Painting
360-636-5505 

www.summerpainting.com

University Housing
Employment Opportunity

Applicant must posses the maturity 
and the ability to work unsupervised. 
Excellent communication and people 
skills required. Advanced knowledge 
of PCs is preferred. Must be able to 
start spring term 2008.
To apply or learn more about these 
positions, contact University Housing 
at 346-4288. Application deadline for 
all positions is May 14th, 2008 at the 
Housing Office in Walton Hall. EO/
AA/ADA.

Want a Job in 
Intercollegiate Athletics?

The Oregon Athletic Ticket Office 
is now hiring part-time Student As-
sistants: flexible scheduling, 10-20 
hours per week average, some 
nights and weekends required, work 
study available, preference given 
to qualified students that will be 
available this summer. Must have 
adequate availability during office 
hours (M-F, 9 am - 5 pm)  Customer 
service intensive, must have good 
communication & computer skills. E-
mail resume, references and Spring 
Term class schedule to tickets1@
uoregon.edu visit the ASUO Office, 
Suite 4 EMU or contact Charlotte at 
346-5098 or cnisser@uoregon.edu  
Applications are due by noon on Fri-
day, April 16. 

SUMMER ART CAMP TEACHERS
The Jordan Schnitzer Museum of Art 
is now hiring teachers and assistants 
for summer art camp. For details and 
application, please visit our website 
at http://jsma.uoregon.edu/ .

BARTENDING! Up to $300/day. 
No experience necessary. Training 
available. 800-965-6520 x118

Camp Counselor
Mt. Pisgah Arboretum, Eugene

Experience with kids, 
nature studies, recreation

Cover and resume to:
mtpisgfr@efn.org

34901 Frank Parrish Rd. 
Eugene 97405

Questions? 747-1504

Student Manager Position 
at University of Oregon

Experience as a barista or in retail 
sales helpful, and you must be a U of 
O student. Approximately 15 hours 
per week. Please apply in person at 
Room 135 on the main floor of the 
EMU, no later than May 19.

The Duck Store is now accepting ap-
plications for Summer and Fall entry 
level positions at the campus Duck 
Store, satellite locations, and ware-
house processing center.  Excellent 
customer service skills required. Full 
position posting, required question-
naire, and applications can be down-
loaded at UODuckStore.com

Looking for a fun part time sum-
mer job?  Apply with the Eugene 
Emeralds Baseball concessions 
operation.  All jobs $7.95/hr plus 

tips.  Email phil@go-ems.com for an 
application.

for sale
120 Miscellaneous

Moving Boxes
Set of 30 for $25. Sets of 60 for $50. 

Equal amounts of S/M/L. 
541-517-7272.

personals

100 Lost & Found
lost dog

Vizsla (red shorthair Pointer), 55 lbs, 
“Tanner” lost in Gilham area 3/30. 
Needs medication. High reward, 
255-6677

104 Miscellaneous
ADOPTION

Art classes to zoo trips and every-
thing in between - your baby will be 
our king or queen!  Expenses Paid.  
We are fully certified (adoption attor-
ney enlisted and home study com-
pleted) to adopt in the United States.  
Please call Jackie & Bill 1-800-437-
5680. 

rentals/real estate

220 Apartments Unfurnished
Studio near Eugene Library. 1057 
Charnelton. Newly remodeled, park-
ing, no pets. $375/mo. w/s/g paid. 
Avail now. 541-514-2259.

Courtside Apartments
New modern flats in the Arena 

District now leasing for Fall 2010.
CourtsideFlats.com

541-485-8220

225 Quads

VERY CLOSE • VERY CHEAP
Quad unit with shared kitchen

and bath. Summer Special: $195.
All utilities paid. 1827 Harris St.

CampusQuads.com
541-343-6000

738 E. 16th
Utilities included. Own bathroom, re-
frigerator. Shared kitchen. Summer 

rates with lease. 541-606-2270 
Diamond Property Management

541-954-9293

services

104 Miscellaneous

the 
clothes 
horse 
(next to DQ)

buy

sell

trade

TRAVELING? Sell the clothes 
that are staying home. 20

14
9

custom
shirts

small orders. speedy service.
GREAT price!

Call for consultation, 541-343-0709
Pacific EnhancEmEnts

24
79

3

105 Typing/Resume
EXPERT THESIS/DISSERTATION 

Editor, Grad School approved 
since 1974! Papers, resumes.

  ON CAMPUS! ROBIN, 344-0759

285 Professional

Walk-Ins ok. 
Glasses in one hour.

Dr. Gerald shepard, o.D.
1680 Coburg Rd, Eugene

541-687-2020

ConTaCT lEns sPECIal 
as low as $90! Includes f irst pair 
of trials, f itting, training, follow-ups 
AND eyeglasses prescription.

25
13

4

U of O to  
PDX Terminal

Non-Stop Airport Shuttle
UO to PDX / PDX to UO

$59   $108
Reservations & info: 
541-758-8001
www.city2cityshuttle.com

25
69

8

one 
way

rnd  
trip

290 Health & Fitness

Attn Grad 
Students!

You may qualify to get a massage 
and/or an adjustment for as little as 

$14!  Call 541-484-5777 now 
for details or go to 

www.awceugene.com

employment employment
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Deadlines
Issue On stands Space Material

Fall I 10.27.10 10.11.10 10.06.10

Fall II 11.17.10 11.01.10 11.03.10

Winter I 02.02.11 01.18.11 01.19.11

Winter II 03.09.11 02.21.11 02.23.11

Spring 05.04.11 04.18.11 04.20.11

Summer 07.06.11 06.20.11 06.22.11

emerald magazine

Magazine Ad Sizes Width (inches) Height (inches) Univ. / Non-Univ.
Full page $400 / $500

– trim 8.375 10.625

– live 7.875 10.125

– bleed 8.875 11.125

2/3 page vertical 4.675 10.125 $333 / $400

1/2 page vertical 4.675 7.55 $250 / $300

1/2 page horizontal 7.1 4.975 $250 / $300

1/3 page vertical 2.25 10.125 $165 / $200

1/3 page horizontal 4.675 4.975 $165 / $200

1/4 page panel 3.4625 4.975 $125 / $150

1/4 page horizontal 7.1 2.4 $125 / $150

1/6 page vertical 2.25 4.975 $83 / $100

1/6 page horizontal 4.675 2.4 $83 / $100

1/12 page square 2.25 2.4 $42 / $50

1/3 
vertical

2/3 vertical

1/2 horizontal

1/4 panel

1/3 horizontal

1/4 horizontal

1/6 
vertical

1/2 vertical

1/6 horizontal

1/12 
square

Emerald Magazine themes
Fall I: Dining Guide

Fall II: Holiday Guide

Winter I:  Spring Break Guide

Winter II:  Best Of … 
ODE Reader Poll Results

Spring: Graduation Guide

Summer:  Orientation Guide –  
overview of campus life

Premium placement
Full-page premium placement is available for a 20% space premium.  
Locations: inside front cover (opposite table of contents), inside back cover, back cover.

A GUIDE TO STUDENT lIvING
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special sections
Football Game Day
Thirteen issues of special supplement during UO football season from Sept. 3 to Dec. 8.  
For home games (below, in bold), an extra 10,000 copies of Game Day are distributed  
at Autzen Stadium and around Eugene. 

2010-11 UO Football Game Day Schedule
On Stands Team Space (4 p.m.) Material (9 a.m.)

09.03 New Mexico 08.30 08.31
09.10 @ Tennessee 09.06 09.07
09.17 Portland State 09.13 09.14
09.24 @ Arizona State 09.20 09.21
10.01 Stanford 09.27 09.28
10.08 @ Washington State 10.04 10.05
10.21 UCLA 10.15 10.18
10.29 @ USC 10.25 10.26
11.05 Washington 11.01 11.02
11.12 @ California 11.08 11.09
11.24 Arizona 11.18 11.19
12.03 @ Oregon State 11.29 11.30
12.08 Bowl Preview 12.02 12.03

Scene
Special lift-out section, which runs Mondays and Thursdays  
from September 27 through June 2 during regular publication. 

Scene is dedicated to keeping UO students informed about  
what’s happening in their lives. From music to art  
to entertainment to outdoor adventure, Scene is where  
the UO community looks when they want  
to know where to go and what to do.

sceneC u l t u r e  •  e n t e r t a i n m e n t  •  n i g h t l i f e  •  f o o d  •  e v e r y  t h u r s d a y  i n  t h e  e m e r a l d

 d a i l y e m e r a l d . C o m / s C e n e  •  s e C t i o n  B  •  t h u r s d a y ,  j u n e  3 ,  2 0 1 0

ivar vong  | photo editor

summer Berry 

treats await
page 4B

Game Day

Game preview
No. 4 USC comes back to the state of Oregon, where it hasn’t won a game since 2005

paGe 2B

OreGOn nOtes
The Ducks are relying on their exceptional pass defense to keep the team rolling

paGe 4B

usc nOtes
Matt Barkley and the Trojans face  yet another difficult road test in a hostile Autzen Stadium

paGe 4B

» live, iNTerACTive gAMe COverAge AT DAilyeMerAlD.COM/SpOrTS

vs.

university Of OreGOn

friday,  OctOBer 30, 2009

dailyemerald.cOm 

university Of sOuthern califOrnia

ivar vOnG  | phOTO eDiTOr

A speciAl brAnd of crAzy
pAge 6B

OregOn Daily emeralD

scene
C u l t u r e  •  e n t e r t a i n m e n t  •  n i g h t l i f e  •  f o o d  •  e v e r y  t h u r s d a y  i n  t h e  e m e r a l d

 d a i l y e m e r a l d . C o m / s C e n e  •  s e C t i o n  B  •  t h u r s d a y ,  f e B r u a r y  1 8 ,  2 0 1 0

Photo illustr ation By ivar vong | Photo editor

PUPPet master  Page 2B

fRidAy, SeptembeR 18, 2009

vS.

UniveRSity of oRegon

UniveRSity of UtAH

GAME DAYOREGON DAILY EMERALD
dAiLyemeRALd.Com 

LeSLie montgomeRy | PHOTO EDiTOR

gAme pRevieW

The striking similarities 

between Utah and Oregon’s 

offenses gives Oregon’s 

defense a clear idea of what 

to expect Saturday 

pAge 2

oRegon noteS

Although  the offense and 

defense have performed 

adequately so far, special 

teams, led by returner walter 

Thurmond iii and punter 

Jackson Rice, has flourished

pAge 3

UtAH noteS

Questions about quarterback 

Terrance cain have been 

answered, but those 

regarding the kicking game 

and secondary have not

pAge 4

» cHEcK OUT BLOGS.

DAiLyEMERALD.cOM 

FOR REAL-TiME UPDATES 

FROM THE GAME

LEAN ON ME: 

JAMES AND 

BARNER 

SHARE THE 

LOAD
PAGE 5

voL. 111 iSSUe 11
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Preprints & inserts
• Maximum size: 8.5˝ x 11˝; minimum size: 5˝ x 6˝
• Minimum order: 5,000 inserts
• Two copies of insert must be supplied to Advertising Director  

10 business days prior to run date.
• 1-4 pg $75/thousand; 5-8 pg $80/thousand; 9-12 pg $85/thousand;  

13+ pg, call for quote.

• SHIP TO:  
Western Oregon Web Press,  
ATTN: ODE Inserts, 263 29th Ave, SW Albany, OR 97322 
Complete shipment is to arrive at least three business days prior to run date.

Distribution box advertising
Located on the front of the box (dimensions: 17” x 11”). Available in increments of 25. 
Client must provide complete set of distribution box ads for us to install. Ask for printer 
recommendations. 

Weekly $175
$7 x 25 distribution boxes = $175/week

One term (11 weeks) $1,650
$6 x 25 distribution boxes = $150/week

special advertising products



oregon daily emerald • 541.346.5511 • www.dailyemerald.com • Rates effective August 23, 2010

SPECIAL ISSUES
lEGEND

 Newspaper-Format Special Section

  Magazine-Format Special Section 
All publication dates in bold

Fall 2010
09.03 Game Day (New Mexico)
09.10 Game Day (@ Tennessee)
09.17 Game Day (Portland State) 
09.20 Welcome, Ducks
09.24 Game Day (@ Arizona State)
09.28 Greek Life
10.01 Game Day (Stanford)
10.08 Game Day (@ Washington State)
10.21 Game Day (UCLA)
10.27 Dining Guide (advertising supplement)
10.29 Game Day (@ USC)
11.05 Game Day (Washington)
11.12 Game Day (@ California)
11.17 Holiday Guide
11.24 Game Day (Arizona)
12.03 Game Day (@ Oregon State)
12.08 Bowl Preview

Winter 2011
01.05 Welcome Back, Ducks - Winter
02.02 Spring Break Guide
03.09 Best Of … (advertising supplement)

Spring 2011
03.30 Welcome Back, Ducks - Spring
04.13 Moving - Find It
05.04 Graduation Guide
05.25 Moving - Fix It
06.03 Moving - Live In It

Summer 2011
07.06 Orientation Guide
08.22 Welcome, Duck Law

IMPOrTANT UNIvErSITY DATES
09.27 Fall Classes Begin
11.05-11.07 Homecoming Weekend
11.25-11.28 Thanksgiving Holiday
12.03 Fall Classes End
01.03 Winter Classes Begin
01.17 Martin Luther King, Jr. Day Holiday
03.11 Duck Day (Campus Visit Program)
03.11 Winter Classes End
03.18 Duck Day
03.28 Spring Classes Begin
04.01 Duck Day
04.15 Duck Day
04.22 Duck Day
05.30 Memorial Day Holiday
06.03 Spring Classes End
06.11 Commencement
06.20 Summer Classes Begin
07.04 Independence Day
08.10 8-Week Summer Classes End
08.13 Summer Commencement
08.22 Law School Classes Begin

publication  
schedule

december 2010

january 2011

october 2010

february 2011

november 2010

june 2011

march 2011 april 2011

may 2011

september 2010

august 2011july 2011
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ad submission guidelines
Print ads

We ask that camera-ready artwork be sent as a PDF. 

Print ad column widths
1 col. = 1.56”
2 col. = 3.30”
3 col. = 5.04”
4 col. = 6.77”
5 col. = 8.51”
6 col. = 10.25”

General guidelines for PDF files
• Embed all fonts.
• Do not downsample or compress color/grayscale images.
• Build ads in CMYK or grayscale.
• Use process color swatches rather than spot swatches.
• Do not include page information or crop marks – as long as ads are built  

to correct dimensions, they will place correctly in our software.
• Export PDFs using high-quality print if using Adobe Creative Suite programs;  

otherwise, use the best-quality PDF option available.
Photoshop PDFs should be created with a resolution of 600 pixels per inch (ppi)  
and layers should be flattened.

• All fixed-pixel images (.jpg, .tif, .psd, etc.) should be between 200 and 300 ppi.

Online ads
Online ads should be submitted as a .jpg, .png or .gif with a resolution of 72 ppi. Rich-media 
files are also acceptable; please contact your advertising representative for more details.

Online ad sizes
Banner: 645 x 60 pixels
Sidebar: 300 x 250 pixels
Email banner: 468 x 60 pixels

Please send creative materials to creative@dailyemerald.com. Please contact your 
advertising representative if materials are too large to send via email.
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advertising policies
A. The Oregon Daily Emerald (ODE) reserves the right to accept or reject any advertising. 

Prepayment does not guarantee publication.

B. Advertiser shall notify the ODE of any error in time for correction before the second 
insertion. The ODE’s liability for error shall be proportionate to the error’s effect on the 
value of the ad. 

C.  Except as provided above, the ODE shall be under no liability for loss to advertiser as 
a result of the publisher’s error or omission in advertising copy, failure to publish or to 
distribute all or any portion of an issue for which an advertisement has been accepted.

D. The advertiser assumes full liability for their advertisements and agrees to hold the ODE 
harmless for the content of all advertisements authorized for publication and any claims 
that arise therefrom that may be made against the ODE.

E. The ODE will not be bound by any verbal agreements, promises, waivers, understandings 
or conditions not contained in this rate card or in a signed contract.

F.  Advertising must be paid for at the time of placement until credit has been established. 
New businesses may apply for credit six months after opening. The ODE gladly accepts 
MC/VISA/AMEX/DISC.

G. Advertising agencies acting on behalf of retail advertisers are agents for the advertisers  
unless specifically accepted as principals by the ODE in writing.

H. The ODE reserves the right to insert the word “advertisement” in any advertising. 
Advertising inserts simulating editorial style must carry the identification “This entire 
supplement is paid advertising” at the top of the cover page and on each succeeding 
page.

I.  By having an advertisement printed in the ODE, advertisers are purchasing space and 
circulation only. All property rights, including any copyright interest, to any advertisement 
produced for the advertiser by the ODE, using artwork and typography furnished or 
arranged for by the ODE, shall be property of the ODE. No such ad or any part thereof 
may be reproduced or assigned without prior written consent of the ODE.

J.  Neither party to this agreement shall be held liable for failure to perform as the result of 
fire, flood, strike, accident, acts of nature or other reasons beyond their control. Under 
such circumstances, either party shall have the right to terminate this agreement without 
penalty. However, nothing in this paragraph shall excuse advertiser from its obligation to 
pay for advertising published by the ODE.

CANCELLATION FEE:  
The ODE reserves the right to charge $7 per column inch for any ad cancelled after deadline.


